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The Accountant 


a. Who has to handle statistical records and costs of business in all de- 
partments finds the BURROUGHS Adding and Listing Machine gives 
him accuracy, gives him quicker results---for it prints and adds six times 
faster than he can. 


@, This speed is a saving because it multiplies his efforts: the accuracy is a saving because it does away 
with uncertainty and back checking. 


@, The accountant is the machine’s best friend—because it reduces figuring to a mechanical detail, 
where it belongs. 
















@, Probably you do not know that it wiil carry ten columns of nine figures, and forms 18 inches 
wide. 


@, Our Business Systems Department will make some suggestions that will expedite the work 
in your department—if you ask for them. 


Operates by Keys and is about the size of a typewriter. 


BURROUGHS 27,451 IN DAILY USE. 
ADDING | , 

MACHINE CO. —_ Wa a 

DETROIT, MICH.: " Xe vey ° 


Please send us a 
Catalog describing your 
machine. 


Name.. 


Burroughs Adding Machine Co. 


Detroit, Michigan, U. S. A. 


Business... 
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Factory, 


Bostor 
Clevelan 


St. Louis 
Washington 





Che 


Dodge Company 


Manufacturers of 


Typewriter Ribbons 


Dating Stamp, Adding Machine, Duplicator, 
Rapid Roller and Machine Ribbons and 
Carbon Paper of Superior Quality Only. 


SYRACUSE, N. Y., U.S.A. 


American Agencies: 
Hartford Buffalo 
Toledo 


Chicago 


Cincinnati Pittsburg 
Baltimore Philade!phia 





New York Representatives : 
THE RANSOM-PARKER COMPANY 
4-6 White Street, New York City 

















APPLIANCES 1 





W.W.RaMeER. 


Pres. + TREAS. 


Nei orf 


THE ONLY HOUSE NOT IN THE RETAIL BUSINESS 


THIS FIRM WOULD BE PLEASED TO 
ENTER INTO CORRESPONDENCE 


WITH DEALERS DESIRING A LINE OF 
FIRST-CLASS WRITING MACHINES, 
BOTH NEW AND SECOND-HAND 
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Typewriters 


All the Standard Machines SOLD or 
RENTED ANYWHERE at HALF 
= MANUFACTURERS’ 
RENTAL TO APPLY On price. Shipped with 
Write for Catalogue 
202 LaSalle St. 


CHICAGO 





| ealer-w Emporium 















all 
mak es! 


PRICES, allowing 








Automatic Numbering 








SAVES TIME. 


IS CLEARER AND MORE ACCURATE 














THE COMMERCIAL 


Is 
The Strongest 
Simplest and Most 
Durable 
is Automatically 
Consecutive 
Duplicating 
and Repeats 
at Will 


Steel Wheels 


Engraved 

















12. 


Cast Frame 


LARGE CHARACTERS Rigid 
34.56 5 Wheels, $5.00 


6 Wheels, $6.00 








WM. A. FORCE & COMPANY, INc. 
659 BEEKMAN STREET, NEW YORK 





SHERMAC 
UNIVERSAL 
ENVELOPE SEALER 


CAPACITY : 
3500 Envelopes per hour 


Takes any width or 
length of commercial 








envelopes. AGENTS WANTED IN UNOCCUPIED TERRITORY. 





PRICE $6.00 se 








THE SHERMAC 
gives in a condensed form 
more than has ever before 
been offered in large bulk 
at much greater cost, and 
fully answers every pur- 
pose of the expensive de- 


Mutual SpeciatyCo. 


116 Broad St 
NEW YORK. 


CHICAGO. 
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Agencies don New Y¥« ork Chicago 


_Den t Indianapol lis Philade IP 
ign Agencies in Bir — n 
" aoa ei cester, Newcastle, Nottingha 


eading, Toronto and Montreal, Can. 


TYPEWRITER 
Ten Years Ahead of Competitors 


A Pioneer in the Visible Writing Class—the recognized feature 
in all new typewriters, and now demanded 
by operators generally 


A SHIFT KEY means easy operating—more results 

A VISIBLE WRITER means fewer mistakes—quicker 

A PAD MACHINE means less expense and prettier work 

NO RIBBON MECHANISM; assures simplicity—durability 
THAT'S THE WILLIAMS 


Free booklet tells why. Special ptice to Agents in unoccupied 
territory. Machines sent on trial to responsible parties 


Williams Typewriter Company 


Derby, Conn. 














Dallas, Atlanta, Buffalo, Boston, Cincinnati, Cleveland, Detroit, 


t, Cardiff, Dublin, Edinburgh, Exeter, Glasgow, Liverpool, 
tsmouth, Southampton. 
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Rebuilt Machines at Wholesale — illustrated Catalogue on Application 


Special Wholesale Prices on Machines not Rebuilt 





Cylinders Recovered, All Makes, 50 cents 
TYPEWRITER PARTS- WRITE FOR PRICE LIST 


TYPEWRITER INSPECTION Co. 
Established 1892 


317 Broadway, New York City, N. Y. 
A. K. GOODRICH, Secretary. 


J. E. THOMAS, President. 


























SOMETHING NEW 


PATENTED 








f 
2 Stenographers’ Note Book Holder 
- Sells subject to “Automatic” Model No. 3 te, 
a Ten Days’ Free ' : 
_ Trial. :: Price ' 
$2.50 | 
"Holder ss snanped | 





Note book is hooked lees 





; Note book can be ber mught to 


to pla 
Standard 3 . : | t { 
j any ocation de sired to suit 
Base ve ein w —_ 4 EYES and LIGHT 
~ ¥" Moy able base } re 


Movable Base Consumes no valuable desk room, | wa a! 
Will not vibrate I very prece , 
nickel plated Will remain slic 


Machine Arm Closed in any position 


Clamp 
You Can 
Sell This NOTE 





mp extra. 











oO I . 
+ xpress 
* ote Book charges both 
AUTOMATIC “C, N t Petey” ‘ ae 
STAND P we allowet 
> Y ) 
COMPAN 4 Holder if you 
60 WABASH AV ~~, decide 
CHICAGO, ILI 2 seemgily te 
Please send ‘4 doz. at regular y - } $e 
doz. rate subject to approval, Vo, return Ors 
also quote prices and send circulars 4 order 
ae 


FIRM 
STREET 
CITY 
STATE 
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BE MODERN 


In Shorthand 
and Tlypewriting 








Hundreds of scho« thousands f teachers and 

tens of thousands of s} rthand students have taken 

it for granted for many years that the old fas 

ioned methods are the be = be ause sore i} 

somewhere, at some time labe le d them ** standard | 
| 
| 


They were standard ten, fifteen and twenty years 


ago, but the re nave been improvements made n 
i] 
shorthand and t pewriting as well as surgery r | 
: | 
engine building r ventilating i} 
This whole quest has been made s: ca ind | 
simple through what is known as | 


Paterson iemenasd | 


chat no one, whether teacher or student of this sul 
ject, can er i not t nvestigate it Its s p ty, | 
high efhciency, ease of mastery, possibility ot speed | 
legibility in sl Ww ar i rapid writing make it he st 
suited for students or those ho ding the highest 
positions of the protession Characters have the 
movement of | nghand writing, are quite racetul ] 
and easily formed — no sharp angles 
Did you ever see a square race track ? Turning a | 
sharp corner with a pen il is just as hard as tur | 
ing it with an aut b le wh en makin h peed 
The price ot ti text 1s $2.00 | 
| 
The Sty le Manual 
makes experts of sten graphers, reporters and ¢ 
respondents This book is to the stenographer 
what the * Styl Sheet” is to the compositor lt 
instructs and demonstrate s, and is the thing needed 
to transform the inary stenographer into a first 
class operator It ir spires the student to a | gl e! 


conception of his prospective employment lt means 


1 better salary to the graduate, and an enhanced 


reputation to the college. The schools using it as 
a re sular text report as a direct result) much 


pro ed work and greater diligence on the part t 


students, with a ghtening of the teacher's task 
The comp ylete book is a reproduction tf actual 
typ epee: not imitation. The complete ind 
will be mai i to ne on request, tree Pr 

ot text $l 25 


The Paterson “ Piano Method” 
of Touch Typewriting | 


Teaches the art of rene operation by sense of 


pe It can be ed with either sir 
uuble keyboard t pewriters, and av ids the 
s ot spec il editions for each bu ot 1 
| so kevboard cr irts ive t rn shed wilt wt t 
showing the ‘ ethod of figurit " 
ind direct ’ u The lessons are 
ided and tair number f original 
that aid materia ) the rapid development 
Cloth bound per it end, printed on 


P ce of text 60. 


Special offer to teacher Three books, post- 
paid, $3.00. 


H. GRAHAM 
PATERSON 


A uth r and P ub lisher 


153 La * . Salle St., Chicago, III. 
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Are you interested in the selling question P 
Then come to the 


Advertising Show 


TO BE HELD AT 


The Coliseum, Chicago, October 11 to 18, 1905 


It is a “Clearing House” of ‘Selling’ Ideas 








@, Anybody can make goods but 
it takes a good man to sell them. 
Anybody can sell them if they are 
properly advertised. It is for this 
reason that advertising is the most 
potent force in the world today. It 
is the creative element in business. 
@, If you feel that you are not get- 
ting as good results from your ad- 
vertising expenditure as you should, 
come to the Advertising Show, and 
you may find just what is needed to 
put compelling force in your adver- 








tising. 

q, Everyone appreciates the value 
of advertising, but everyone does not know the relative value of various methods. Come to the 
show and see the many ways advertising men have devised to make advertising help sell goods, 
and you will have a firmer hold on this great creative force. All methods and mediums which 
make for publicity will be demonstrated, such as Printing and Lithographing in all their branches, 
Engraving, Machinery, Publishing, Advertising Agencies, Calendars, Signs, Leather Goods and 
Novelties in endless variety. 

qj, It will be the greatest educational opportunity ever offered advertisers. Lectures on adver- 
tising topics will be delivered every. day by some of the most prominent and successful advertisers. 
q, If you want to see all that is of most value in advertising, come to the show. A hearty wel- 
come awaits all who are interested in advertising in any way. 


Advertising Show Company, 55 Lake Street, Chicago 


Geo. F. Parker and J. L. Bieder, Managers 


A special invitation is extended advertising salesmen 
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MANUFACTURERS! 


Here are SIX IMPORTANT FACTS regarding the 
Second Annual Office Appliance and Business System Show 
Management, COCHRANE & PAYNE 


October 28th to November 4th, 1905 











|. This show is NATIONAL in its scope. 





Kivery section of the country is represented 
among the exhibitors and IN THE AT- 
TENDANCE. 

2. If your goods are demonstrated here 
thousands of PROSPECTIVE BUYERS will 
see them. The RETAILERS will be quick 
to take advantage of the DEMAND thus 





MADISON SQUARE GARDEN, NEW YORK CITY created for { hem. 











5. Hvery progressive manufacturer of 
OFFICK APPLIANCE goods will have an exhibit here. 

4. But 25 per cent of the total exhibition space now remains uncon- 
tracted for, and that is being rapidly snapped up. That proves the 
value of having your goods displayed here. 

5. This show is already assured of being the BEST and MOST 
COMPREHENSIVE office appliance exposition ever held. 

6. Write NOW if YOU want a good location. 





For Particulars, Diagrams, Etc., Address 


OFFICE APPLIANCE & BUSINESS SYSTEM SHOW CO. 
1734-35 Park Row Building i nA nA NEW YORK CITY 
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G. F. WATT 


VICE-PRESIDENT 
BAKER -VAWTER COMPANY 
CHICAGO 
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OFFICE APPLIANCES 


PUBLISHED MONTHLY BY 
Geo. H. 
Edward C. Thurnau 

And Devoted to the Interests of all MAKERS 

SELLERS and USERS of Office Devices 


Patterson 


INCLI THE 


TYPEWRITER JOURNAL and OFFICE SYSTEMS 


DING 


Rep iblic Building, CHICAGO 
265 Br a lway, New York 


HOME OFFICE 


Easter n ( ic e: 


Subscription Price . . . $1.00 per year 
a e United Stat ( oda and Mexico) 

Foreign Countries $1.50 per year 

Remittances should be made by Draft, Express or Postal Money Orde 


Registered Le nade payable Publishers Office Appliance 
ADVERTISING RATES 
given nh appiica‘ion 


Forms close the Zoth of the nth preceding date of 


JULY, 


ANNOUNCEMENT 

We beg to announce that the medium 
recently issued under the name of the 
Office Appliance Journal, Chicago, pub- 
lished by W. G. Souther and others, has 
been absorbed by Office Appliances, and 
subscription to the former will be hon- 
ored by us. 


THE VALUE QF APPLAUSE 


foremost actor, it 





Richard Mansfield, our 


s said, once came out before the curtain of 
1 southern stage and delivered a scathing 
roast” to his audience because it failed to 
applaud his work, saying, among other 
things: “I'll be back here next season, 


not shown any intel 
improvement, I'l 


; you have 
sentimental 


and then 
lectual or 


never come to your city again.” 
Now, wasn't the mere sound of hand 
clapping that Mansfield cared for. What 


was the apparent wasting of 
unappreciative 


angered hi 


11 
ess 


time Ona heartiess, sou 


) ‘ 
; 
ut to é 


We are all actors ina sense. If you have 


salesmen, and they do good work, compli 
nent them; tell them it’s good. Don’t be 
afraid they'll come right back at you for 
raise in salary. As a matter of fact, a cor 
pliment paid them when they deserve it will 
please th nore than a dollar or two, and 
make them work all the harder for you 
and more compliments. The chances ar 


hundred to one that when they do come 
a raise in pay they'll deserve it. 


\pplause to an act is inspiration 


e same to a salesman, or any one els« 

ur ¢ It’s the seed you want 1 
plant if you want a crop of loyalt 
and enthusiasm. Even the sourest old busi 
ness man likes to be told he’s a “fine type 
employer,’ though it be the rankest fal 


1905 


OFFICE APPLIANCES 


TO THE MAKERS AND SELLERS OF 
WRITING MACHINES 


industry is a large one—much 


Your li 
arger than the gene ral public surmises, and 
et the business is practically in its intancy. 

New inventions for writing and new spe- 
ilties used in conjunction with the type- 
riter are being produced every day 
urnal 


Up to a year ago there was no | 
a body, 


medium from 
could keep posted on matters pertaining to 


which you, as 


« 4 ] 
ur trace, 


The representatives in the held 


vere unable to keep track of their friends or 


vere they able to quote correctly the hap- 
enings and movements of the manutac- 
turers 

Being a typewriter man of some fourteen 

ars’ standing myself, | recognized the im- 
portance of a medium that would spread the 
nformation looked for. The knowledge of 
this desire on the part of your trade was se 
ired from many years travel, prearranged 


I 
ducing the first number of the 
in June, 1904. 
Previous to this time several attempts had 
been made with a publi 
cation devoted to its inte an ¢ xample 
f which was The Typewriter World, issued 


rom Chicago some few ye Its his 


or to pr 
lYPEWRITER TRADE JOURNAI 


tO cover the trade 


ests, 


years ago. 
tory is a sore spot to its publishers. 

With the practical knowledge gained in 
the field and an actual experience with man- 
ufacturers and sales agents, covering sev- 
in various localities of this coun- 


eral years 


and from personal visits to all the large 


centers and cities of this country and 
broad, the Typewriter TRADE JOURNAL 
started out on practical lines and with the 
learty support of many of the manufac- 
turers 

There were many doubters among the 
trade as to the policy of the paper and he 
ho backed it. I believe all have been sat 
isfied that there was no association of men, 
lique or company who controlled any por 


tion of its pages beyond its advertising 
Anara -« ] . oat | . 1 " _ . 
space, and that all the trade was represented 
alike, according to its strength in the 
narket. 

That has been my policy and the policy 
that has assisted this publication to 


its pres 


nt success. Independenc« 
To produce a successful trade paper one 
ust cater to the masses as well as to the 
class, and from an actual experience cover 
o one year in issuing the TYPEWRITER 
RADE JOURNAL the writer was forced to 
iter to those who do a large percentage of 
the tvpewriter trade today, those outside the 
large citie Ss the Ofc: lip ance Dealer. 


ihe largest portion of these dealers are 

indling other lines—the typewriter alone 

d not support them—and thus they are 

iterested in a purely typewriter paper. 

desire, when the have time to read 

heir monthly magazine. to’ find ta and 

covering the is url 

i ¢ nlet ly is tl Tl Ca Vet 

lust | e | xht say that a c por 

+1 p ere 1 + +1 di 

cf i! pul t ~“ ] ‘ 
Care to 


The latter need education, and we shall 
assist the manufacturer on this point. That’s 
what Orrice AppLiaANces is for, The in- 
terests of the typewriter trade, as large as 
it is, will be thoroughly covered by the paper 
in your hands, the title of which is OFrFrice 
Appliances. The Typewriter Trade Jour- 
nal naturally grew into a general OFFICE 
\pPLIANCE journal, for the reason that a 
large portion of its readers were office ap- 
pliance men rather than typewriter men, 
and please don’t forget that this is what a 
large percentage of the typewriter fraternity 
is made of in this country as well as abroad. 

Without making any great stress on what 
was going to be done, the writer laid his 
plans to give the trade a surprise in the 
shape of a publication that would prove far 
more interesting to its readers than any- 
thing heretofore produced, and on these 
lines looked over the publishing field for one 
whom I might intrust and co-operate with 
in such efforts. 

Mr. E. C. Thurnau, well known in the 
publishing business, was the gentleman I 
settled upon, and it goes without saying, 
after receiving the June issue of Orrice Ap- 
PLIANCES, and the present number, now in 
your hands, you, as a manufacturer, as a 
manager, as a salesman, or as a dealer, or 
even the mechanical men of the typewriter 
body, will acknowledge that the typewriter 
industry has not been neglected, is not neg- 
lected, and we want to assure you now, 
never will be neglected. 

Don't be misguided by alluring statements 
of others without experience who may seek 
to make you feel that the typewriter indus- 
try is not fully and honestly represented in 
Orrice AppLiANces. ‘The typewriter trade 
will have the fullest portion of our atten- 
tion, for the reason it is one of the largest 
individual industries. 

Remember, as manufacturers your prod- 
uct is handled all over the world—in remote 
places and small cities, as explained above— 
and this journal offers you a means to 
spread your wares broadcast. It opens its 
columns, without charge and without price, 
for the dissemination of news concerning 
your product, your progress or your repre- 
sentatives. 

That’s what we offer you. Lend us the 
encouragement by giving us news and creat- 
ing interest with your representatives that 
we may have data that will do you worlds of 
good, and give us our deserts, regular sub- 
scribers among the ranks. 

This means much to you, and, as we are 
not so “chesty” or “big-headed” over our 
success as some might believe, we are open 
to suggestions of all kinds—yes, even 
“kicks.” Let’s have them. 

Thanking all the trade for their past sup- 
port and looking for still greater encourage- 
ment in the future, I remain, 


Fraternally yours, 


GeorGce H. PATTERSON, 











THE TRIALS 


It is rather disappointing for a salesman, 
when he has worked hard and almost 
landed his customer, to find that the sec 
ond hand dealer has “butted in’’ and sold a 
made-over machine over his head for just 
about half the price of a new machine. And 
yet how often it is done, and how fre 
quently the salesman has to say soft noth 
ings to himself, and like the Arab, take up 
his tent, and steal silently away. ‘There is 
one consolation, occasionally those who 
buy second hand machines, outside the rep 
utable second-hand dealer, get rather more 
than they bargained for. 1 know one case 
of a man who bought from a highly re 
spectable appearing young man a pawn 
ticket for what purported to be a Reming 
ton typewriter No. 6. The machine was 
pawned with a New Jersey “Uncle” for 
$15. The avuncular relative declined even 
to show the machine until the $15 and in 
terest was paid. Then from an upper story) 
he produced the machine. ne glance at 
the tin cover was enough to frighten th 
purchaser. It was an early Remington 
No. 1! 
iAME, 


THE PAWN TICKET! 


He declined to take 
that it was not the machine he had pu 
chased. The pawnbroker that it 
was, and compared the tickets to show that 
everything was in order. Words followed 
words, and there were arguments galore. 
The purchaser demanded his money back, 
and the pawnbroker requested him to re¢ 
\fter some two hours 
pawn 


the machine, saying 


insisted 


move the machine. 
of argument the 
again for $15, and the would-be purchaser 
of a cheap Remington went home a wiser 
man, minus the amount he had paid for the 
pawn ticket, and interest. It does not al 
ways pay to get your typewriters through a 


machine was 


pawnbroker. 
STOLEN 
Another I heard of, a 
wanted a machine at less than regular prices. 
lle followed the advertisements in the New 
York “Telegram.” He found what he 
machine 


MACHINES. 


case man who 


name | 


wanted—a brand new 

won't tell you, at about half price. He saw 
the man and machine, and was almost 
tempted to hand over his “hard-earned 
shekels” there and then. It was such a 


Some intuition told him to wait. 


bargain ! 
and on his 


He waited until next morning, 
way downtown called in at the head office of 
the Typewriter Company, and inquired if 
the machine numbered so and so was “all 
right.” “My dear sir,” was the reply, “that 
machine was stolen last week from 
down south, and we want the machine and 
the man.” And they got both before the 
day was over, and the man got all that was 
coming to him for stealing a typewriter 
Sam Weller’s advice was “Bevare of wid 
ders,” mine is “Beware of second hand type 
writers.” 

It is a good argument to use against the 
purchase of a second hand machine. that of 
Danger. Your customer becomes wary, he 


away 


+] 


OFFICE 


rips BY A TYPE 


is on his guard, and when he has $50 or 


$100 at stake, he is just as likely after all, 
if you make your little tale good, to buy a 


new machine. Every salesman should have 
a little stock of these stories to pour into 
the listening ear of a probable purchaser, 
them when the occasion 
demands. l[lere is another: A man bought 
three first-class machines second hand. The 
deal was closed up, money paid and every 
thing went smoothly for more than a year. 


and he should use 


Then a repairman was called in. He put 
the machines in good order, and of course 
reported to his office the numbers of the 
machines he had worked on. A day or two 
afterwards in walked two strangers, and 
asked to see the machines. 


“Very sorry,” said one of the men, after 
an examination, “but those machines were 
stolen, and we shall have to take them 
away “What's that?” was the reply. 
“Stolen? But I paid $160 for them.” 
“Can't help that,” came the answer. “You 


have to 
"And where 
claimed the poor man = in 
“Why,” was the  hard-hearted 
“you may think yourself lucky in not been 
arreste dl as a receiver of stolen goods.” Lhe 
second hand machines to 
that wretch is like waving a 
fed rag at a bull. Moral: Go slow 
on buying second hand machines. 

Large numbers of machines are stolen 
no doubt about that. And they 
right away. 

amusing 


will 


machines 


lose it—we must have the 
do | come in?” ex 
desperation. 
answer, 


mere mention of 
untortunat 


heres 


are not al 
I read the 


CTOSS 


Ways recovered 
other day of an 
examination about a missing typewriter. It 


case oft 


ran something like this: 
swear, 


mean to Mr. Witness, 


that this typewriter was not in the office on 


“So vou 


this particular day 
‘l certainly do,” 
“And you are just as positive of that 
as of all your other evidence ?” 


was the answer. 


statement 
“T am.” 
“Now, 
the machin 
lawyer, in his most insinuating way. 
“Well,” drawled the witness, “I hap 
pened to be sitting on the tvpewriting table 
a good part of that day, and I know blame 


you know that 
continued the 


just tell us how 


was not there,” 


well there weren't nothing under me!” 
COMPETITION, 
[ wrote last month a few words about 
the herce competition typewriter companies 


and salesmen were experiencing, but. thi 
end is not vet. Consul H. W. Harris. U. S. 
Consul in Germany, writes as follows to the 
State Department 

“Meaget newly 
German typewriting machine are going the 
rounds of the \s described, it prints 
svilables and short words, and it is claimed. 
will revolutionize tvpe-writing. So far as 
ascertained the machine is not vet on the 


details of a invented 


press, 


market.” 


Bravo! we breathe again—note “the ma 
hine is not t on the market.” It takes a 
long tir ind lots of money to get a machin« 
on the market, and after that—it takes more 
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OF A SALE 


rAPPER. 





SMAN 


tune, and lots more mone) 
heap of patienc make a go of it \\ 
can still pursue the even tenor of our w: 
the Germans have not yet captured 
typewriter market 
And will such a1 
doubt it. I 
the Duplex Jewett machine—a 


achine be a success 
remember some years ago, se 
ing 
chine that wrote two characters, at a tim 
lt was a marvel in its way, and gallops 
the sheet of paper in a wondert 
Talk about speed; it had all other 


defeated on the point of spe 


1 
. ] 
ACTOSS | 


manner. 
machines 


easily enough. But speed is not the highes 
point to be reached in typewriter constru 
taken off the 


tion, and it was soon narket 


lew operators could stand the strain 
quired to operat if 
PERSON APPEARANCE. 
\When I see a salesman going around 
two days’ growth of beard on his chin, I be 


vin to think he has either missed his calling 


or his barber. Personal cleanliness in 
salesman is an absolute essential. ‘Ther 
no excuse for a dirty chin or for a mas 
real estate in the finger nails. He may 


too busy, but if he akes that excuse, it 
merely a sal Sian s arn bi t air! 
eS 
SUCK HABITS 

baron Alphonse Rothschild, who died 
Paris a short time since, used to distribut 
among his employes cards on which w 
printed certain rules as to habits and cor 
duct. I venture reproduce some of tl 
here, such as | deem suitable for sal 
\Mlay we all be benefit 

Shun liquor. 

lJare to go | vard 

ever be disk roed 

bY polite lo ¢ ; / 

:mploy your time 

Veve tell l us CSS Tt” 


ay your debts prompt 


l 
Be prompt im everything. 
R 


ear all troul batient 
Do not reckoi p chances 
lake NO USECls ‘ad Mainrtances 
Be brave in the struggle of lifi 
( areful \ ¢vdai Zz ing CUO) / 


husiness. 


the third rule, “Never be discourage 
is one that app to me great! S 
think it should to every salesman. S« 
Is ¢ fttimes disc¢ uraging work. One has 
nany to please, the least trivial thing wr 
nay upset the sal 1 one may call 


nany without meeting h a favorable 


sponse, that the selling of office appliances 
mind, calls for a vast at 1 

tience, and perseverance. Our mottoes tl 
should be—‘Never. be discouraged,” 
“Dare to go forward.” The latter be 

ou always want to be on the look 
new customers 

“Never tell business lies.”” I almost 

u smile! Pleas isn't me—it’s 


other fellow with the Blanketv Blanl 

chine! When I hear the stuff that f 

has been trving t ral down the l 

] ‘ ’ ] } ] ® 
roat of mv we e customer as ti 





machine will and what it won’t do, | 
ear troubles 1 ntly,” but “do not 
kon ch S and dare to “br 
rave ruggle of life,” so I straight 
vay “em my time well,” and “dare to 
vo ft ind contradict all the state 
cit Whilst I like to “be polit 
\ I wish to “be prompt 
ervthing.”’ and since “I have carefull: 
examined into every detail of my business,” 
| charcterize all his statements as false, and 
ist his machin r all lam worth. But 
irk the salesman “never tells busi 
1eSs S 1K ever! Perish the 
Rae ry 


IFIC SALESMANSHIP., 


Is or 1s e not a science in sales 
ans \re sal n born or just made? 
Phere some contradictory replies 
1eSt ns [ have recently come 
icross e men, who knew very little about 
office machinery, and absolutely nothing 
selling, and representing a typ¢ 
ter company, after a fashion, with one or 
fingers of each hand, but knew nothing 
about tl lifferent makes. Yet these men 
field, absolutely new 
the work, dug up some trials, and sold 
nes than men who had been sell 
iters IoT ears, Was it blind 
ck nce 
° Ch vain 1. well known fact, that 
’ Cash Register people trained their 
\ re than doubled theit 
les The cash register salesmen were not 
en, but just drilled, trained 
vy their little book of instru 
heat eir experience showed 
1 a ntag of a little scientific 
training So we see how very contradic 
atter of salesmanship is It 
e to be more a matter of luck 
1 peo] vho require machines 
ox els You must first get your 
sted, then boost up vour machine. 
woes satisfactorily on the trial, then 
rice and allowances 
LLOWANCES. 
1] bility te ike an extra allowances 
ften sway a large sale 
the other. I do not agree with 
Gg secure an order. That 
Keep as stiff an upper 
vhen everything seems 
: Vv: nd there is only perhaps 
> pet nt difference between you and th 
the salesman’s duty t 
{ get his house to accept the order. 
lt is also the duty of the firm to support their 


he business is profitabl : 


her. Every deal has 
rcumstances surrounding it, and 
} 


with on its merits It 
a hard and fast 
19 to it will 


; ts os ett 
| ( 14 ( 
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ringing the changes on the different ma 
chines to the chagrin and annoyance of the 
salesmen. I knew a man on Broadway, 
New York, who, with the connivance of his 
stenographer,—a most astute young lady 
worked the trick to pe rfection. 

Her employer was a most busy man: 
“Yes, he was going to buy a machine and 
had left the choice with her. What al 
lowance could be made on that machine?” 
pointing to an old “skate” in the corner. 
‘Had heard of the Blankety-blank, but think 
she rather preferred the Clickety-click, still 
she had no objection to try the Blankety- 
blank.” The machine was duly sent in, 
fully demonstrated and an answer promised 
in a week or ten days. Successive visits 
showed she was using the machine, but 
every effort to see the principal was nipped 
in the bud by an intimation couched in an 
awed, mysterious tone of voice, that he was 
fearfully busy and could not be interrupted. 

\s soon as pressure was brought to bear, 
insisting upon a definite answer, upon the 
very next visit one found his machine with 
it, sitting gracefully on the 
mademoi- 


the cover over it, 
floor, and that dainty, harmless 
selle rapidly manipulating a Clickety-click 

a rival machine. “No, Mr. Dash was too 
busy to take the matter of machines up just 
now, and she had not yet made up her mind 


which she would recommend. She had 
tried the Blankety-blank—it was there on 
the floor, and if you wanted it, you could 
have it any time. It was a very nice ma 
chine, but there were one or two things 
that—and so on, and so on.” 


Realizing what one was up against, the 
only thing to be done was to take away the 
machine and leave the field to my rival. To 
my certain knowledge that girl and her em- 


plover worked every machine company in 


New York, to say nothing of some second 
hand dealers, for at least two weeks’ free 
use of each machine. One machine, I know, 


staved there a month. Calling some months 


later | found the office closed and the par 
ties gone with no address left \ short 
time since I met the same girl in another 
office. She was still dubious as to which 
machine she really preferred and said she 
had not tried a Blankety-blank for a long 
time, but I was war, No more for yours 
trul 

By working this little plan her employer 


machines for 
this 


had obtained the free use of 


nearly 12 months Similar 
are practiced 
men have to be on 


tricks to 
and machine 


almost daily 
their guard t 


separate 


the wheat from the chaff 
rHE THREE CORNERED GAM 

\nother favorite plan with some of these 
“fly” men is what I call the “three cornered 
game’ of the “triple alliance.’ 

It was worked on me something on this 
Nan (ne man ordered a trial machine. It 
vas demonstrated to a second man, who 

sed the machine regularly for the usual 
ten days. 

When the question of purchase came up, 
the operator referred me to party No. 1. I 
chased this man diligently at the times stated 
when he would be but alwa missed 
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him. At length I met him on the street 
and followed him to the office. He politely 
informed me the matter was out of his 
hands, but would be taken up by Party 
No. 3 whom I had never met. More delay 
and chasing of No. 3. When found he de- 
nied all knowledge of the matter but would 
consult with No. 1 and No. 2. 

After an endless number of calls, I found 
No. 2 and 3 together. No. 3 asked to have 
the machine demonstrated, and then said if 
| would call in two days with an “Agree- 
ment” he would sign same and give check. 
More useless calls. At length the eventful 
meeting of all three at one time. Result: 
No. 2 signs agreement and gives check with 
consent of No. 3. Check is subsequently 
dishonored. No. 2 is indignant at bank— 
No. 3 is horrified. Lots of promises to pay 
cash, but no “long green” in sight. Nothing 
to be done but to bring away the machine 
and declare the deal off. Such are the trials 
and tribulations of the machine salesman, 
when he meets the three cornered game. 


THIRTEEN. 


Some salesmen consider the 13th day of 
the month a regular hoodoo, and seldom 
work very hard on that day. “What’s the 
good?” they say. “It’s the 13th—not much 
chance of getting business today.” Such 
rubbish, as if a mere date in the calendar 
month could in any way affect the work of 
a salesman. Don’t think for a moment that 
even a “double event”—a Friday and the 
13th—can prevent you from closing deals 
if you only make the necessary effort. 

I heard a salesman the other day who 
said, “Bah! No good to work today—'tis 
the 13th—the race course for mine.” He 
got a jovial friend and they made a start. 
They were crossing Broadway when they 
nearly got run over by a large furniture 
van. As they looked back at the van, the 
salesman exclaimed, “Look at that number 
on the van—by jiminy, it’s 13!” “And this 
is 13th street!” answered the friend. “A 
good tip” was the reply. “The 13th horse 
in the first race will do the trick for me 
today!” 

When they got to the course our sales- 
man looked up the odds on the 13th horse. 
His name was Jasper, or something like 
that. He was a rank outsider and the odds 
were 40 to 1. Jt simply staggered the sales- 
man. He lost faith on the thirteen hoodoo 
and backed another horse! “Jasper” won, 
almost in a canter, and that salesman never 
hears the word “thirteen” mentioned now, 
but he is ready to kick himself. His hoodoo 
was the chance of his life! 


“ERGOPHOBIA.” 


There are other days besides the 13th 
when the salesman gets that “tired feeling.” 
Some scientists who have been investigating 
the matter explain that these “lazy symp- 
toms” are caused by the “bookworm.” It 
will be a mighty good thing when the doc- 
tors can discover the antidote for this in- 
sidious worm. In England the medical men 
call it “Ergophobia.” ‘What are the symp- 
toms?” asked an English judge. “Hatred 


of work,” replied the doctor. “By jiminy,” 
said the salesman, “I’ve got that!” 
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No. l 


BY E. 


C. THURNAU 


(Being a Talk by the Manager to His Men) 


Are you all here? 

Where’s Crawford ? 

All right. Now here’s our report for June, and 
while it’s not really what it should be, still it shows 
we're not at a coasting party in mid-summer. We've 
made some gain, and now we’re after more. 

July must show a larger gain than June did, even 
if it is warmer weather. 

I’m glad to see more signs of life among you fel- 
lows. Do you know you chaps ought to be proud of 
your business? Salesmen are the world’s builders. 
No sales, no need for factories, and remember this, 
there’s nothing that is not within the reach of the 
man who ranks 100 per cent as a salesman. 

There are several things I want you fellows to write 
on your cuffs, then study them until they become part 
of you. 

I want you men to be so cordial, and to show so 
much interest in every man who comes in here that 
he’ll go away impressed with you first; and this store 
through you. 

Remember this, the 25 cents sale vou make today 
may mean a $25.00 sale to that same man next week 
just because you’ve made a good impression on him. 
Make him feel that his interest is first with vou; then 
that you know your business; then that you are sin- 
cere and a ‘‘good fellow’’ in the nobler sense of the 
word. 

Put it down—he’ll not forget you. 

What do I think a good salesman ought to know? 

Well, I'll tell you. 

First of all he should know his product from A to 
Z. Study it carefully. Get all its advantages and dis- 
advantages down to a fine point. Then he won’t be 
prescribing quinine when tincture of iodine is the 
proper remedy. 

And, by the way, that gives me another idea. I 
want each one of you to select some one article each 
evening before you go home. Put in about an hour 
thinking up solid, sound, logical sales arguments for 
it—and then give over another hour to finding objee- 
tions which might be made to it, and don’t go to bed 
until you’ve knocked every one of those objections 
into a cocked hat. Lincoln said the reason he seldom 
lost a case was because he spent a third of the time 
thinking about what he was going to say and two- 
thirds of the time thinking about what the other fel- 
low was going to say, and preparing a reply to it. Do 
that same thing for thirty days and vour sales ability 
will grow like an asparagus stalk. 

Then study your man, size him up, take a mental 


measurement of his ability, his disposition, _every- 
thing. When you've done that, try to “fit in.” You 


know you ean’t put a 14 eollar on a 16 shirt and fee! 
comfortable. Yet, that’s what you fellows have been 
trying to do in many cases. 

When you know your product thoroughly and 
lieve in its merits, and know your man, then ascertain 
his actual, real needs. Ask him questions, examine 
him, find out’ what he should have. Even if he 
ask for a certain thing, it may not be at all what he 
wants, because you may be able to suggest something 
better, and if you can he’ll thank you for it. 

And the more you show a man that you really know 
something besides reading our price marks, the tighter 
vou’ll tie him up to you, and this house, and the 
quicker you'll get that raise in pay. 

If you fellows thought half as hard about how to 
make yourse If attrac ‘tive to our customers as vou do 
how to *‘look good’’ to your sweethearts, we'd have 
to double our factory and floor space every year. 

There’s another little point that comes up right 
here, and some of you have suggested it. You don’t 
look a man in the eye when you talk to him. Keep 
vour eye on the other fellow’s if you want him to fee! 
vou are honest and sincere in what you are saying. A 
shifty eve gives me the same feeling I have when | 
touch a dead fish. I want to get away. 

And before I forget it I want to caution 
never to quote the price of an article first (even if it 
is flatly asked for), before you have in some tactful 
manner put in a few sticks about its merits. Not hay 
ing heard these first the customer might consider the 
price too high, overlooking entirely that euts 
no figure so long as the article will repay that cost to 
him and more besides. 

This whole question of 
case of using your head a little 
been doing and making it something more than just a 
loafing place for hair. 

You want to be so well equipped with specific 
knowledge and information, not only about the things 
we sell, but those of our competitors, that vou can 
meet every objection that a customer may advance 
And in meeting his objections don’t antagonize him, 
but do it in a suggestive, rather than an argumenta 
tive manner. 

In other words, 


does 


vou all 


COST 


selling voods Is merely a! 


more than vou have 


don’t flatly contradict a man, but 
get back at him in some such way as, ‘*Yes, Mr. 
Brown, I admit that’s true, but it vou 
have entirely overlooked this fact, 
forth. 

Head work wins football games; it 
wins against superior numbers and strength. If vo 
fellows will all make up vour minds to work with 
vour head, and then keep that head clear, vou’ll all 
be entitled to a medal of some sort before long. 


seems to me 
namely,’’ and so 
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THE STATIONER AS AN QFFICE 
APPLIANCE DEALER 


During the past few vears the stationers 
throughout the country have manifested 
e interest in the handling of office ap- 


been shown by them 
natter of fact the sta 
well fitted to handle al- 
kind of an office appliance for the 
turer better than any one else, ex 
where manufacturers 
nches in the large cities devoted 
entirely to the selling of their product. 
Stationers have not been paying as much 
handling of modern office 
uuld have or as they 


has ever 
heretofore \s a 


? , ’ , mWwoT aa! PS | 
Oner 1S particuia 


piiances than 
| 


OSt ar\ 
manutar 
Cast ~ 


cept in a Tew 


tinaintain bra 


attention to the 


appliances as they sh 


will in the future 
With an already perfected organization 
and equipment thr stationer is the most 


listributer of these goods, and for 
First of all—he is 


Cer ie al 


a 2YoOod many reasons 
thoroughly known in the community and is 
touch with business offices 


constantly 1 
and business men to whom he furnishes sup- 
plies in other lines. 
brings out a 
ctical use in the business office 
and if the stationers throughout the coun 
try will keep in touch with the progress 
that is being made office appliances and 
study carefully the new devices which are 
market they will find 


every week new 


} - fae mer 
device To Dr. 


being placed on the 
this a field of considerable profit to them. 
lhe manufacturer on the other hand can 
in no way perfect a selling organization of 
any magnitude so quickly as by getting in 


touch with the leading stationers in the va 
rious parts of the country, and he can do 
so without any great expense on his part. 
The securing of selling agencies for new 
office appliances should receive from sta 
tioners everywhere the closest attention, be 
cause the exploiting of office appliances is 


bound to be a considerable source of profit 
awake stationers in the future. 
natural for the business man to 
expect his stationer can sell him an adding 
as a box of carbon 
of lead pencils. 


it 18 as 


7 | 
achine just as easil\ 


i packag 


\ll things which are used in a modern 
office are so closely related to each other 





in their use that they should find a common 

arket place and there is no reason why 
their ufacturers, as a rule, would not 
welcome the opportunity of tying up with 
in a e stationer in a community rather 
than open establishments of their own at 
considerable expens 

A GERMAN WORD PRINTING 
TYPEWRITER 

It is reported that a German manufac 
turing company are about to place on the 

irke hine that will handle 


words and syllables in addition to the usual 


Such machines are not new. bv an 


means, and numerous experiments have 


een e in ntry along the sam: 
ling a Jewett ypewriter Co. at one 

terest 1 machine that wrote 
rn ¢ tions of t letters at a time, and 
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Typewriter Co., 
Ilis Machine. 


of the Underwood 


New 


Neahr, 
liunting 


Mr. J. E 
Out West 


Territory 





the idea cost this company many thousands 
of dollars. The Bennington Typewriter 
Co. have been working on such a 
device as is described by the Germans. On 
this machine the operator, by hitting special 
keys, is able to write frequently used syl- 
lables and short words. The company, be- 
even getting their machine on the 
market had their financial trials, and were 
forced to abandon, for a time at least, their 
original plans. 

Some years ago, at the beginning of the 
fight for three or four 
tvpesetting machines, there was one, of a 
very intricate mechanism, that controlled 
many of the much used words and syllables, 
forced to aban- 


just 


fore 


supremacy among 


and this company, too, was 
don their project. 

From a practical standpoint there 
ing better, more simple or faster 
operating and mechanical 
the single letter idea, in both typesetting and 


is noth- 
for both 
construction as 


tvpewriting machines. 

The amount of intri 
quired to control the 
on these word-writing machines, and com- 


‘ate mechanism re- 


various used 


space S 


ing as it does at the most vital point in the 
machines’ construction, at the “escapement 
movement,” bars manufacturers from using 
this feature for practical purposes, and the 
world will have to be satisfied with writing 
one letter at a time. With the simplicity 
of single-letter-writing keyboard and the 
simpler escapement movement, the operator 


j ee 11 


has a faster kevboard for all commercial 


and practical purposes Some few opera- 
tors are able to show ncrease speed on 
these so-called “freak” machines, but the 
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real speed in the all-around field comes from 
the present make of writing machines. 

Experience is the best teacher—so let the 
Germans beware. 


TYPEWRITER ROW 
Broadway, New York City. 
(Our July Supplement.) 

“Take me back to Herald Square.” In 
the days of Dan Daly, that droll comedian 
and representative fun-maker, there were 
many hearts made yearning for the one 
place on earth made dear to them, from lis- 
tening to this popular air, and many there 
were who were willing to migrate imme- 
diately to those districts—that great and 
only true metropolitan American city, New 
York. Here is to be found the mecca for 
America’s largest commercial enterprises, 
the center of industrial activity, the world’s 
“sample room” for the greatest showing of 
modern “yankee ideas,” and incidentally the 
play-ground of the nation. 

In all lines of business the interests repre- 
sented throughout the world have their 
focus on this great city, and at some time 
in their lives hope to journey there in learn- 
ing and gaining knowledge of the lines in 
which they work. 

New York is better known to the balance 
of America than any other center, and its 
blocks of commercial buildings will be re- 
membered and recognized in all portions of 
the globe. 

We take pleasure this month in present- 
ing in the form of a supplement a series of 
pictures of entire business blocks, compris- 
ing what is termed “Typewriter Row,” New 
York. 

This series of illustrations, some eight in 
number, show the home offices of most of 
the writing machine interests and the repre- 
sentative typewriter houses of America, and 
in most cases embody both the metropoli- 
tan district salesrooms as well as the exec- 
utive offices of these companies. 

The supplement will prove interesting to 
hundreds of the fraternity, and undoubtedly 
will be framed and kept as a fitting souvenir 
of their business connections with this city. 
The illustrations are half-tones, printed on 
high calendar paper, 13x30 in size. The 
supplement is sent free to all subscribers, 
or mailed to oth¢rs upon receipt of 25 cents. 


ENTHUSIASM 


Enthusiasm is the fire that makes the hu- 
man engine go. It is what generates the 
steam. Without steam an engine is dead. 
So when a salesman is out of sorts; thinks 
the weather too hot, too cold, or the days 
too rainy; imagines that because he sold 
three men last week he shouldn’t be called 
upon to work this week—such a man needs 
to put the fire of enthusiasm under his boil- 
ers, for he is dangerously near to the chill 
of failure. When the first isn’t kept up you 
know what happens—steam gets low in the 
gage—the engine slows down and soon the 
machinery stops. Enthusiasm is the fire 
that keeps the salesman moving onward to 
success. Cultivate it—“Salesmanship,” 
Chicago. 
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ASSOCIATION NEWS 


On the evening of June 8 there assem- 
bled in the banquet room of the Auditorium 
Hotel of Chicago seventy-three representa- 
tive men engaged in the manufacture of 
various office appliances, a photograph of 
which assembly is given in this issue. 

After a banquet the meeting was called 
to order by Mr. Alvan Macauley, who acted 
as chairman. Then followed a report of 
Mr. E. H. Markison, who acted as secre- 
tary, after which the chair addressed the 
assembly, outlining in a forceful manner 
the real objects of the association. Then 
a nominating committee, consisting of Wil- 
liam F. Maloney, M. B. Barkley and A. 
W. Shaw, was appointed, and this commit- 
tee reported the following ticket, which 
was unanimously elected: 


President—Alvan Macauley, Detroit. 


First Vice-President—G. F. Watt, Chi- 
cago, 
Second Vice-President—S. E. Hilles, 


Cincinnati. 
lreasurer—E. J. Barker, Chicago. 
Board of Managers—Alvan Macauley, 

chairman; G. F. Watt, H. E. Myers, W. C. 

Holman, J. H. Wilson, H. A. McKee, H. 

C. Nickerson. 

The by-laws, prepared by a committee 
for that purpose, were, after being read, 
adopted unanimously. 

The speakers of the evening were Wil- 
liam Duff Haynie, whose subject was “Com- 
petition ;’ J. D. Kenyon, on “Maintaining 
Prices from a Salesman’s Standpoint.” H. 
A. Cochrane also addressed the meeting and 
touched upon the difficulties that he and 
Mr. Payne as managers of the New York 
and Chicago Office Appliance Exhibitions 
have been operating under in the past and 
expressing a desire for the co-operation of 
the members of this association as a body, 
after which W. C. Holman made a short 
address, taking for his subject, “The Ex- 
hibitor.” 

Mr. G. F. Watt, the newly-elected vice- 
president, made a brief address, suggesting 
that a committee be appointed to take steps 
towards merging the Associated Office Ap- 
pliance Manufacturers of America with the 
competing association, known as the Na- 
tional Association of Office Appliance 
Manufacturers. A committee was ap- 
pointed to endeavor to carry out this sug- 
gestion, the members of which committee 
are H. A. Cochrane, chairman; Alvan Ma- 
cauley and G. F. Watt. 

Mr. Markison, as well as the speakers of 
the evening, received a vote of thanks from 
the for the good work done by 
them, after which the meeting was ad- 
journed. 

The following day the 
agers assembled at the office 


ag 


assembly 


Board of Man 
of Mr. Watt. 


Vice-President, there being present 
Messrs. Alvan Macauley, President; C. F. 
Watt, First Vice-President: S. E. Hilles, 
Second Vice-President; FE. J. Barker, 


Treasurer: H. E. Myers, Horace A. Mc 


Kee, J. H. Wilson and W. C. Holman. In 
addition to performing their association 
business the following committees were ap 


pointed : 


MEMBERSHIP COMMITTEE. 
Horace A. McKee, Chairman, 
William F. Maloney, 

(One to be appointed. ) 
WAYS AND MEANS. 

]. F. Gillen, Chairman, 

Joseph A. Mudd, 

M. B. Barkley. 


OFFICE APPLIANCE EXHIBITIONS 
Hf. I. Myers, Chairman, 
A. W. Shaw, 
H. B. Wyeth. 
LOOSE LEAF LEDGERS. 


(;. F. Watt, Chairman, 

Joseph A. Mudd, 

(One to be appointed. ) 

FILING CABINETS. 
H. A. McKee, Chairman, 
(Two to be appointed. ) 
ADDING MACHINES. 
\lvan Macauley, Chairman, 
(Two to be appointed.) 
PUBLICATIONS. 
W. C. Holman, Chairman, 
(Two to be appointed. ) 
STATIONERY SPECIALTIES. 
S. E. Hilles, Chairman, 
(Two to be appointed.) 
TIME RECORDERS, 
J. H. Wilson, Chairman, 
(Two to be appointed. ) 
AUTOGRAPHIC REGISTERS. 
E. J. Barker, Chairman, 
(Two to be appointed. ) 
ADDRESSING MACHINES. 

H. C. Nickerson, Chairman, 

(Two to be appointed. ) 

This first general meeting of the associa- 
tion indicated in every way that the efforts 
of its promoters are not only already meet- 
ing with splendid success, but that the or- 
ganization will become one of great power 
and value to the Office Appliance Manufac- 
turers of the country. 

The benefits to be derived from an or- 
ganization of this kind are so numerous and 
self apparent that it is hardly necessary to 
dwell upon this point here, and we 
strongly recommend all manufacturers 
who are engaged in the office appliance 
field to join hands with this movement and 
support it in the manner it deserves. 

A unification of interests in this field is 
certain to correct many existing evils and 
to make for better business conditions in 
the office appliance field. 






FACTORY OF THE UNDERWOOD TYPEWRITER COMPANY WITH PROPOSED ADDITION. 
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INTERNATIONAL POSTAGE 


There is being agitated a movement for 
the adoption of an international postage 
stamp; one that might be purchased in 
European countries and sent to the United 
States in payment of small bills, or the 
sending of return envelopes with postage 
paid. Commercial houses having business 
with foreign countries would find such a 
postage valuable and agreeable in many 
ways, and Congress would do well to give 
this their special attention. 





UNDERWOOD TYPEWRITER COM- 
PANY TO ENLARGE ITS PLANT 


Will Extend Floor Space to 300,000 Square 
Feet. 


Having recently acquired two parcels of 
land adjoining its present property, the 
Underwood Typewriter Co. are about to 
commence a large addition to its plant, as 
shown in the accompanying sketch. In 
this drawing the building in the foreground, 
with towers at either end, is the present 
home of this machine. 


It is now expected that the addition will . 
be completed and occupied early in 1906. 
The additional buildings will consist of an 
extension of the present plant, five stories 
high, running east along Capitol avenue to 
within fifty feet of the eastern boundary of 
the company’s land, and then running south 
parallel with the present building but about 
120 feet distant. The front section will be 
about 150 feet long and the section running 
south will be 400 feet long, both sections 
fifty feet wide. A cross section, running 
east and west, will connect the old and the 
new buildings, making the entire plant re- 
semble somewhat the letter H. There are 
also to be several one-story buildings for 
annealing and other purposes and a car- 
penter shop. The tract of land which the 
company owns is about 340 feet by 500 feet 
and the additions will take up practically all 
the available land. 

There is 130,000 square feet of floor space 
in the present building and the additions will 
make the total space available for the pur- 
poses of the company 300,000 square feet, 
with facilities for the employment of 2,000 
operatives in alf departments, where now 
1,100 are employed. The plant will then 
have a manufacturing capacity of 75,000 
typewriters annually. A new steam and 
power plant will be installed and many 
other features of a modern first-class man- 
ufacturing plant. 
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WINDOW DISPLAY» 

There are many valuable window spaces 
going to waste and appropriate occasions 
missed, in which the office appliance dealers 
and agents can attract much advertising to 
themselyes and their product. 

One of the best shown of 
was presented by the St. Louis office of the 
Underwood Typewriter Company, which ts 
illustrated herewith, and is the work of W. 
J. Rigg, the manager of the office, assisted 
by W. Bb. Hale. 

The picture 
grave with the kneeling figure of a Grand 
Army veteran in the act of strewing it with 
flowers. ‘The figure and posture is so lif 
like that passers-by are attracted and are 


recent years 


discloses a  grass-grown 


impressed with this historical lesson. An 
inscription on the monument reads: “In 
the Memory of Those Who Fought and 
Died, 1861-1865.” 

These displays, changed every three 


weeks, are regular features of this office, 
they appreciating all the advantages to be 
derived such of their valuable 
windows. 

THE WOODRUFF NUPTIALS 

It has not been many weeks since the pub 
lic press announced the marriage of former 
Lieutenant Governor Woodruff of New 
York, president of the Smith-Premier Type 
writer Co. 

On May 25, in Columbus, O., 
man Woodruff, of the 
governor, married Miss Ekugenie Gray Wat- 
son, daughter of Mr. and Mrs. Otway Wat- 
son, of Columbus. 

The young son, after an extensive college 
course, decided to enter commercial lines, 
and chose an education in the factory of 
the Smith-Premier Company, commencing 
at the bottom of the ladder. Young Mr. 
Woodruff will soon enter the office of this 
company and look after business of more 
importance, and with his knowledge of the 


from use 





John East 


ex-leutenant 


Son 


requirements in a manufacturing plant, 
working as he has, at the bench, he should 
prove himself valuable and win a career 


worthy of his father’s name. 





$25.00 IN GOLD—FREE 


We will pay a prize of $25.00 in g 
the person sending us the largest num 
subscriptions to Urrice APPLIANCES bet 
October I. 

Anybody interested in the sell 
fice appliances, typewriters, adding 
chines, etc., secure subscriptions 
OrFrice APPLIANCES without 
any way with his regular work, and 
person sending us the largest number 


bet 


Can 


interiering 


subscriptions will receive our cash rewat 
addition on every subscription 
cured for us. ebody will win this cas! 
prize. It may 
subscriptions to 


to 25c 
Son 
1IOO OT 


take 10, 50, 


make you the winner, b 


regardless of the number, if yours is tl 
largest the prize belongs to you. [ven tl 


prize will hav 


their 


who do not secure the 


tor work 


paid handsome! 


Write for full particulars, subscript 
blanks, etc., and give reterence. Addr 
OFFICE APPLIANCES. 


1322 The Republic Building, Chicag 


























UNIVERSAL 
REORGANIZATION 
\ reorganization 
of the Universal 
\ccountant Machine 
Company of St. 
Louis, whose fac 
tory is shown 
above, has just been — 
S44dd id 
effected. The name 
. Lier 
it the company ts =! 
to be changed to 
the Universal Add 
ing Machine Com 
pany, and the fac 
torv is to be imme Plant of the Universal Adding Machine ¢ pany, St. Louis, M 
diately put upon an 
output basis of 3,500 to 4,000 machines a AMERICA’S FIRST ADVERTISING 
year in order to meet the demand. The SHOW 
officers of the company are ex-Con , 
: ‘ Chicago is to offer the commercial w 
gvressinan Ben Yr. Cable, president; the first hil € ad 
, . ] "Ss ‘XHibiMtION OL acy tising’ sp 
James HT. Ieckels, first vice president ; y- "hea "4 , _ vs - 
( 1] | linterman ‘ond vi ties, during the week of October I1 t Id 
, ce an, secol Vice , ? 
“ : at the Coliseum, during which all mann 
president ; | ( Rinche, secretary ; Charles , ‘ =aNt S¢ ’ ; > : : 
, , Of speciaities, noveities, mediums and dae 
I’, Bates, treasurer. These men together 1 f ‘ 7 
: - vices use yr th romotion of trad 
with thr following constitute the board of vgs ki - — * —7 :' oe 
- 1¢ MaK r © PDuUDIIC \ or OmmMel 
directors: Wm. |. Chalmers, of the Allis entibegs: rh nik. a wf 
hex "anpreangiag wares and business enterprises 
( ha ers (Ce . ot ( hic ago ; | ° A. Valen Che show will hye a most fre vel ittaitr 
tine, of Armour & Co., Chicago; F. F er sepsis 
ing exclusively composed of firms 


Hoffman, vice-president Mississippi Valley 
Trust Co., St Crawford, | 
IF. Wickham, Montague Lyons, capitalists 


Louis: G. L. 


of St. Louis, and Thomas F. Ryan, the 
New York capitalist, who is well known all 
over the country as the man now in con 
trol of the Equitable Life Insurance Co. 
Mr. C. H. L. Flinterman was for many 
vears connected with the Library Bureau of 
Loston, and is a man of considerable execu 
tive ability tle will also act as general 


manager of the company and direct its sales 
campaigns 
Mr. F. C 


pany, 1s responsible 


Rinche, secretary of the com 
for the present degre 


of perfection which the Universal has at 
ot hard 


} 


tained, having devoted many vears 


work and thought to it. 


facturing advertising novelties of all ki 
those interested in 


and the publications, press and mediu 


ir pu ia 


processes f 
used for general advertising. 
Here will also be exhibited the 
of the printers’ and lithographers’ arts 
their methods of manufacture. Sign 
will demonstrate the value of in 


and outdoor signs of all kinds, and art 


1 
Cis 


will have a chance to skill. 
Such an exhibiti 


ucational to t commerci: 


ticularly those who a 
in advertising and publicity, while the ¢ 
eral public will be nterested in lear 

1 +h 

I 


of the new processes employed and t 
nal novelties to be exhibited and distribute 
as souvenirs. 
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THE FRONTISPIECE 





he s t of our frontispiece in this is 
sue is h ( F. Watt, ice-president of th 
» i oan 


1 


ight ears ago the Baker & Vawter 


a general office supp! 
: 1900 Mr. Baker and Mr. Vaw 
\ir. Baker continuing as the 
Supply Company. With this 
Ir. Watt f entered his present 
| Ie I se ( panies were consol 
\Ir. Watt was made sales mat 
t i ng eight salesmen he increased 


five thin five years. This 

led company to covet 
es thoroughly. In 1899 Mt 
c p the sales management of thi 
Ul nd arge of the profes 


( 










tment of the company, whic! 
onl liting but the devising 
rn business systems. 
Vawter Company now main 
tories f which are devoted 
( S thi inufacture of articles 
S systems require, on 
it A Kansas, employing 150 met 
Harb Michigan, about 30 
ago about 200, while the on 
| Mass., has about 175, all man 
ec nv's “model office” 
( ribune Building, Chicago, a general 
being in charge at the plants 
\ pr nent manufacturer in speaking ot 
de this remark, “It is doubt 
» kt ore, and very few 
S t business svstems . 
s Mr. V has devised and in The Merits of our Goods 
. ms and of sucha w 
that is now able to an 


are above all others 
e | kly most anv difficulty which cor : 

Taos har uid es Gas sae For Truly 

onda can ia 4 possessor of a won ; 


the merits 
ns to retain evel 

‘ es in contact.” ; of our 

\s iditor and business 


Svstematizet 
AS. 4 sé ] 


done splendid work for th S . 
r ( 1 nv. the largest con- . Lypewriter Ribbons 
; ‘ ; alte na pcstoc ? and 
business this conc: zn 
| Carbons 
n the filing depart 


ess. In that depart stand forth “‘eloquent”’ in comparison 
wherein is filed a , 


ind instructior | | | | | | | | 


people know what 







er-Vawter Compan 


served. The 


Sole Manufacturers for the Trade only 
| the hundreds 
lence that complet ~ Principal Office and Factory, Park Ridge, N. J]. 
rgest 1 t com] in the country, 
her in Chicago 


~ 


New York City, 280 Broadway 
Chicago, Ill., 108 La Salle Street 


Ait London, 4 Queen Street Paris, 21 Rue du Temple 
esaie larayv 
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It WILL STAND 
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Any TEST 


Wherever language is written the 


Underwood 
Typewriter 


becomes as necessary to modern busi- 
ness as the mail service, telegraph, or 
telephone. Visible writing, perfect 
construction, easy operation, and great 
speed, produce MONEY RESULTS, by 
saving 25 per cent. of your operator’s 
time with better and neater work. 


UNDERWOOD TYPEWRITER CO. 
241 Broadway, New York. 


Adapted for use with the “Unit Book-keeping System.” 
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Please mention this journal 


men who represent it ascertain the needs 


requirements of any business instit 


which feels in 1 | of better business 

tems and before any of them are finall 

ommended and installed they a 

upon by the Master Systematizet 

no Other person than Mr. Watt 
Although Mr. Watt transacts 


mous amount of business each 


always cordial in receiving al 
business to transact with hi tl 
ant treatment ré ved at his hands 
the visitor very loath to forget eitl 
Baker-Vawter Cor pany or its vi 


dent. 





NEW YORK SHOW 
Further developments since the last 
of OrFice AppLIANCEs of the plans f 
Second Annual Office Appliance and 


ness System Show in Madison Squar 
den, New York City, October 28th t 
vember 4th, this year, indicate that tl 
position—the third under the manage 


of Cochrane & Payne—will | 
medium of placing before the public 
most comprehensive assortment of 1 


ical office help yel brought together. 


The gratifying results which rewa1 


the large number of manufacturers 


goods were demonstrated at the ( 


show last spring, seems to have impress 


deeply on the entire office applianc: 
the value of a properly conducte 
fact which is amply confirmed by th 


ber and character of those firms wh 


already arranged to have exhibits \I 

son Square Garden next fall. Not on! 

there be more devices shown an 

manufacturers on hand than at any | 

exposition, not excepting the recen 

Louis Fair, but the New York show 

truly national i1 haracter by 

the fact that tl participating 

every section of ited States 

any article OT wus in the e uipment 
odern office is nufactured. |] 

of the country especially the West 

New [ngland, shows an increas« 


1 - } ] t ( |yy ] 
tors Over th a Lica ina Yew 


shows, and thet 
vance in all lines of office goods 
lines. 

kirms who have signed contracts 
hibition space si the last ann 
was made in these columns incl 
Yawman & Erbe Mig. Co., whose attr 
exhibit of office equipment will rend 
essary the use of an area of over 1 
square feet of floor space; the L. E. W 
man Pen Co.; the Burroughs Addi 
chine Co. will have a large exhib 
main floor and the John C. Moore (¢ 
tion, displayi l leaf | 


nye 


lhe manage! nt of the forth 
show is now working in <« perat 
the recently organized Associated Of 


\pphance Manufacturers of At 


this new arrang nt alone is bout 
productive of greater results than t! 
tained at the last two shows \ppa 
realizing that these business sl 
come to assume a |] ice ¢ f the nrst 


ance in their affairs, the manufacturer 






































I 


ting much mor 


re to tl 


e time and attention tha 
ie preparation of their ex 


[his is shown by the response to the 
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nt out 


“14 


til] furt 
these shows 


| that the « 


vith Mes 


ie ( 


by the management inviting 
ns fron 


exhibitors which might 
er increase the effective- 
It is now generally 
operation of the exhib- 
srs. Cochrane & Payne to 
n interests of the office 

ill be productive, through 
ws, of results that can 


lL, 


r-estimated. 


that no event has ever at 
despread attention through 
pliance trades and the gen 
rld than the next New York 
embrace the most exten 
tative collection of modern 
red in one building. ‘The 
this early date but on 
area of exhibition space 
for would seem to 
and decisively the ques- 

it pays a manufacturer 

nstrated. 

the firms reported last 
following 


space the 


S pe 
‘ 
i 
neo et ompany 
f ompany 
Pen Company ] 
f mpa / 





TWO 


KINDS OF TALK 


kinds of talk—or bet 
vays of talking. lalking 
P ee Pee ae 
1 talking with yout 


talk only with their mouths 
gviven a chauffeur t 
nversation. 
ith’ conversation ne 
thing, particularly 
ds, except that 
forced to listen t 
t so much nois« S 
nerves like the sharp 
il or drawing a 
nN. 


1 


ther kind,—the “brain” 
is only a means to th 
ikes those who heat 


f sense, good reaso1 
It carries convictiot 
ith talker, get up t 
nd stand erect befor 
say to yourself “right 
n march the other 

| 1g for success at 

a way off. 
s you really have 
1 say it in sucha w 
ashamed of yourself 
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A Place 
For Men 


Men of push, men of 
pull, men of purpose, 
men of power, men 


who know how to sell 





ordinary typewriters and want something more worthy of their 


energies, more profitable in proportion to the sales. 


Men who 


know something about the value of office system and who can per- 


suade business men of the saving which 


ELLIOTT-FISHER BILLING AND 
BOOK-KEEPING MACHINES 





can bring about in a 
business office. The 
fact is, ELLIOT T- 
FISHER Machines 
will save from 4 to 
3% the present cost of 
billingand book-keep- 
ing and do the work 
better, more accurate- 
ly, more neatly and 
quicker. 


If you want to increase 
your earningsand area 
man such as described 
above, write us orcome 
and see us. We have 
offices and agencies in 
all the principal cities 
and room for men in 
every one of them. 


ELLIOTT-FISHER COMPANY 


Makers of the only real Billing Machines. 


If anyone 


tells you of any other Billing Machine, look wise and wink 


329-331 Broadway, 


New York 


GRAND PRIZE (Highest Possible Award) ST. LOUIS, 1904 
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=== The 
Arithmograph 


ORK 
Typewriter Adding 


Machine 


FaY-SHOLES COMPANY 


Fav OHO. es TreCwRrTER 










Writes, 
Tabulates, 
Adds 


It is an adding device, 
mounted on the Fay-Sholes 
Typewriter, not increasing 
its size or interfering in any 
way with its ordinary uses. 
When writing invoices, list- 
ing checks, etc., it willtabu- 
late and foot them as written 







SALESMEN AND DEALERS WANTED 


FAY-SHOLES COMPANY 
127 REES STREET, CHICACO 
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THE FORUM 


A department open to all Office Appliance manufacturers for discussions and debates 
upon subjects of a general business nature, touching either directly or indirectly upon 


the relative merits of various ofhce devices. 


The publishers are in no way responsible for the opinions expressed in this department, 
and court contributions of a fair and impersonal nature from all sources, as well as 


replies to articles appearing here. 


BOOK METHODS VS. CARD SYSTEMS 


BY C. D. NORTON, 


In the Department of The Forum in June 
Orrice APPLIANCES appears a discussion of 
comparative values of card index and loose 


1 1 
leaf systems and a somewhat sweeping opin 


ion is rendered in favor of the latter. Whil 
the writer is an advocate of either device 
in its right place, the statement that “loose 


leaf books are superior to card systems for 
records of all other descrip 
should not go unchal 


maintaining 
tions | be side ledget 7 
lenged. 

Inasmuch as the ledger is the epitome of 
all business transactions, office records fall 
under the two heads of ledger and auxiliary 


records \s to the former, it is admitted 
that in many business houses nothing but 


a book method would apply, that is, a rec 
ord of sufficient size to accommodate larg 

accounts in the imdividual 
what of the house whose ac 
short-lived, rapidly changing, 
often referred to, closely watched as to 
credit and collections, and with numerous 
accounts opening up? With such it 
essary to provide a record form of small 
dimensions and the customary 4x6 or 5x8 
card is the needed requirement. The 
smallest loose-leaf sheet which can be read 
ily operated is 8x11, which means a waste 
of paper unless another account is opened 
up on the page. The statement ot 
advantage obtained in cross-indexing a 
loose-leaf book by adjustable tabs is cor 
rect, but just as the idea of top, or vertical 


extended 
ledger. but 
counts art 


and 


Is nec 


same 


indexing, in filing correspondence has been 
the death blow of the old, clumsy side, or 
flat indexing, of correspondence, so the ver 
tical principle applies in the indexing of 
other records, as 
“get 
pose. 

With a bookkeeper a valuable item is con 
densing ot \ book, when opened, 
immediately takes up double space, a card 
tray never more than the actual filing spaces. 
\s a test one large concern with five clerks 
50,000 accounts In a IOXI4 foot 
room. ‘The same accounts in books would 
require eight or ten the 
a smaller house, 5,000 accounts are handled 


a quicker, safer, more 


at-able” way of accomplishing this put 


Space. 


handk S 


times space. In 
by one man on an ordinary flat top desk. 
Kach card ledger account being distinct, it 
is possible to divide the work on the ledger, 
the office 


balances state 


whole 
and 


among 
that 
ments can be sent out promptly 
the rush work required by book ledgers. As 


under 
force, 


pressure, 
meaning 


without 


fact the card ledger is much 
natter 


a matter ol 


more flexible; transferring of dead 


means the placing 
lex to another, 

tions in loosening 
plac 
the transfer bind: 


ing and mutilating 


a succession oO! 
a binder, removing, 
" 1g the sheets, loos 


r and inserting the sh 


\s to durability there is no compariso1 
no dog-eared I and soiled edges, 
a clean-cut inde bristol card that wil 


teal 


in the commot 
he article under 


1 method of Operation 
question states that 


bookkeeper must go to the vault in consult 

ing the card, remove same from tray, et 

before it can be consulted. \s an 

Ort tact, cards are | indled exactly as b 
the trays brought to the posting « 

operated during business hours an 

turned to the vault at night. We insist 

the posting is more rapid than on books, 

the eve travels qui kly over the ruil ; 


ranged on top, as 


are quicker to fing 


remove and drop 
(lerous covers al 

ceding leaves \ 
reference is quick 
nentrone d, and 

proved by numet 
especially one ol 
where book metl 
to the time w: 
balances with thi 


Passing from 


isted 


the cards, being sn 


r than 


| 


leaves, easicl 


back than to lift ove 


the added weight 


We further insist that 


er for the reasons ab 
has been tested 
is savings banks 
the largest in Cl 


ls were discarded 
comparing pass-l 
account. 


edger and cor 


the matter of auxiliary records, we 

sue with the statement of superior 
lage ot loose leat \W up records 
the greatest value f card systems is 
parent, the small size of the record, tl 
ibility allowed in the rush work necessa1 
to handling such data. By the use of 
1] arkers the cards the (la 1 i 
located, and as the i is placed 
nographer’s desk can run throug 
list without ret i Sil ole l ( 


index as you will inge the cards 
or color scheme an l ( plexit 
for, as we said, card is at 
1ts« If. can be re (jt ickl \\ s 
without congesti ecord space v 
and useless data scan be emt 
represent localit ss, alphabetica 
sion or whatevet red: placed 
cabinet they are pac together 
the use of sectior nets Ste 
work or covering 18 obtained 


ords under the al 
parts, liable to he 
rect compartment 
and then embra 
ord \ locking 

a kev locks the tr 
records are cot 
is put im 


always open to be 


the vault 


ict ever 
Vless mice 
' ~ 
e « rino ft 
a ~ 
tast ~ 
, hs 
the cabinet a1 
} 
eal ess i 
Sate Tire aL 
seen. Nor do we 
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ssness results in handling of cards 
ose-leaf binder, insecure! 
tters its leaves as it falls, and 


iit to fasten, as this must 
every time a transfer is mad 
1 1 1 % 11 1 
with other records OT ail desc! 
ns to be the consensus Of Of 


business world that the card sys 
rry on the same with the gr 
| 











est fi ilitv, with the minimum of operat 
g pense, with a facility which enabl 
the employment of cheaper clerical hire and awe 
sults Chere is no business hous« 
f ar portance that has not some recor 
lled vestigation proves tl 
ethods, the vast majority of r 
lusive of ledger accounts, are thus 
\nd afte , when we question 
is the last of all records 
it 1s tl old story of the conser 
kkeeper. who, unlike the ambitious 
, is too prone to tak 
rout the slower device,—b 


nsumed is not his « 7 iti 
If you are writing a long, tabular state- 


LEGALITY OF LOOSE LEAF METHODS melt. is ment, if you are manifolding, making 





«die tanad dean al tana several copies, if your machine is tied 
‘ish to point out that it up in any way which makes it expensive 
f the very best cor and annoying to disturb it 
ry se seeggh there is and you must write a telegram 
Mala” ‘nomketals 


or a letter, 
i ee eel orsomething else that is rushand ur- 
ceiiiail ‘iaden wil gent, you don’t .¥4 
nd the fact that the records have to take @ Q 
se | s would in no case affect out the work —* = 
{ the « ence . that is in your 


=. 1] 
aCaMISSIDIE 


machine if you 
have THe SMITH 
Premier lypeE- 





={ point a bound ledger pos WRITER because 
S er one with loos 
ring that books sl 
ticular way, it being 
how that the 
rder as to date. and has a removable platen. 
F 4 in it, insert another platen with a telegram or whatever is rush. 
riginal, made at he Then change back instantly with no interruption. This is a 
k pla fact, and it is a fact about the SMITH Premier only. 
MOK male. 
i be ( ere d is 
leat vith bound books, 
asion for posty 
1 , 
o oose ileal 
+ ] ] 
Ln\ SOTL, KIT 
Sscri] have t aintained 





STATIONERS’ CONVENTION RIBBON AND CARBON MANUFAC- sire on the part of its members to not only 
<t convention of the National As TURERS become better acquainted but to uphold the 








sociation of Stationers will be held in St \t a meeting of the Association of Rib prestige as well as prices. 
i uls \ Le : dur the week of October I nad ¢ bor Var racturers I june 7 
roth ng 1 embers of this associa nd 8 Mr. F. O. Mittag, of Mittag & Vol THE KEE-LOX COMPANY BUILDING 
tion are som the most active office ay ger, was elected president to eed Mr. The Kee-Lox Manufacturing Co. of 
lealers, and it is hoped that in time \. P. Little, who declined to succeed him- Rochester, operated by the Pembrooke 
he 1 bers of this body may see their wa self. Mr. C. B. Gordon was re-elected sec- srothers, have purchased property in Ben- 
the convention during the week of retary and treasurer, and Mr. Herrick, of son Park, running along the line of the 
Off \pp e and Business Syste: the Webster Compat vice-president Pennsylvania railroad. The plot is 230x168 
SI ther in the spring at Chicag Members of the as tion report an ex feet. Plans have been drawn for a building 
luring the f New York. There i ceptionally successft eting t a din 162x55 feet, two stories and basement, and 
hese stationers in such ar ner given on the evening of the 7th a will cost $20,000. The building will be used 
cannot afford t ber of speecl re which for the manufacture of the Kee-Lox brand 
business for both clearly revealed a better idea of co-opera- of typewriter ribbons and non-grease car- 


demonstrat i very rnest de- bon papers. 
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Everything 


@ Your reputation is made by the goods sold with your name 
on them. You should not let a machine leave your store 
without your name placed permanently on some part of it. 
q@ If you sell a machine with your name on it, which gives 
perfect satisfaction, and the purchaser wishes to duplicate the 
order, he would have no chance of forgetting where it was 
purchased, as your name would always be in evidence ; or if 
the machine was sent out of town, and some other person saw 
it and wished to buy one like it, he would see your name on it 
and naturally send the order to you. 

@ “Don’t hide your hght under a bushel.” Send today for 


prices on the famous 


Meyercord Decalcomania 
Name Plates 


which are the only name plates which can be permanently 
and satisfactorily placed on a japanned or enameled surface. 
These name plates can be made of any desired color, or com- 
bination of colors, and gold and silver leaf. They are easily 
put on and are an ornament to the machine. Their cost is 
small, but their value to you in advertising is enormous. As 
the machines become famous you become famous because your 
name ison them. Let your name be a “ Buy word”’ for every 
user of machines. € We will design a special name plate for 


for you and guarantee satisfaction. 


Write Today for Samples Original SKetches Free 


The Meyercord Company 


Chamber of Commerce Bldg. 
Dept. AB CHICAGO, ILL. Est, 1894 


Pledse menitun this journui, 





CHAS. A. SWEETLAND 
Charles A. Sweetland, one of the b 
known authors and exponents of loose leaf 
systems, will take the business management 
ot The Plew & Motter Company, Chicags 
on the fifth day of July. 


Mr. Sweetland is the author of The 
Science of Loose Leaf Bo kkeeping al 
\ccounting, \nti-Contusion Busi 
Methods and tl \ B C of Loose Li 
Bookkeeping. lle has _ represented 
lones Perpetual Ledger Co. and the Pl 


J 
J 


& Motter Co. i 


eral years, and there is no man in 


United States more capable of filling 

responsible position of manager of the 

business and systems department than 
This firm although comparatively your 


in the business has forged rapidly 
front and under the new management 
undoubtedly be more in evidence than 


the past. 


? 
LO 





THE VICTOR COMPANY BRANCHING 


Che Victor Talking Machine Co. are just 
completing their new factory building i 
Camden, N. J., and will be used in ec 
junction with the other manufacturing 
plants of this company. The Philadelphia 
office of this concern has been removed ta 
Camden, making it their headquarters. 

A rumor has it that this well known cor 
pany are about to take up the manufacture 
of either automobiles or typewriters, al 
though this is denied by some of the 


hecers, 
TRAVELERS’ CONVENTION IN 
SYRACUSE 
\ delegation of Syracuse members of t 
Commercial Travelers’ Association visit 





Elmira recently to influence the association 
to hold their next meeting in Syracuse, ; 
the Smith-Premier Typewriter Co. with 
their large manufacturing plant here, wet 
alive to the situation and the imp 


of such a convention being held in th 
and presented the members 
1,000 white silk badges bearing the inscrip- 
tion “J am going to Syracuse, the typex 
wv, in. 1900.” 
With the great number of other c: 


cial enterprises located in Syracuse, tl 


should prove quit intere sting ror the \ 
irmy of comme ghters repres 
the firms locaté it cit 
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CH TYPEWRITER 


We want dealers for the Fox 
AND WE HAVE THE 





Best kind of a proposition to offer 








The following letter from one of our dealers speaks for itself : 












[YPEWRITER Co., DALLAS, TEXAS, 5-14-05. 


Grand Rapids, Mich. 


Fox 


Gentlemen :— 

Replying to your favor of May roth, No. 237, I wish to ex- 
press my feelings and appreciation for the unceasing effort you are making 
to improve the Improved Machine. I think myself that the Fox has more 
genuine, practical, commendable features than any machine on the market, 
and the people are fast finding this out. While our business is not as large 
as it might be, it is not spasmodic but conservative, and we have never yet 
had a machine returned as being unsatisfactory, and there has never been 
one taken in by any competitor, since I have had the agency, and this is 
more than two years. There must be a reason for this, and this reason is 
that they give satisfaction to both user and buyer. 

Yours truly. 
S. L. Ewinc. 


Mr. Ewing is an experienced typewriter man, having handled 
other so-called standard machines previous to his engagement with 
@| There is not another typewriter manufactured that can 
@ If you are interested, write us today. 


the Fox. 
show a record like this. 


E. H. BEACH MARRIED 


Mr. E. H. Be 


June 10 to Miss ] 


of the Business 
Detroit, was married 
mily 
Mr. and Mrs. 
one abroad for 


tter Septen per I 


860-900 Front St. 


Fox Typewriter Company 


Executive Office and Factory: 


Grand Rapids, Mich. 


INDEX TO VOLUME | 

A general Index to Contents of Vol. 1 of 
Office Appliances, including the Type- 
writer Trade Journal and Office Systems 
has been compiled by Mr. Patterson, and 
includes a list of all subjects, mechanical 
devices and personalities mentioned during 
its twelve issues. It covers eight pages of 


compilation of vast interest to our readers, 
and those who desire to complete the vol- 
ume for binding. Will be sent upon receipt 
oft ten cents in stamps. 
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We Couldn't 
Afford 


to spend our money here 
and in many other trade 
periodicals, just to invite 
you to send for samples and 
terms, if we didn’t know 
we had the goods you want 
at better prices than you 
are now paying. If we 
were advertising a box of 
carbon paper for one dollar, 
claiming it was worth four 
dollars, we could send you 
a box costing thirty cents; 
and if our ads were 
‘‘catchy’’ enough to secure 
a good many ‘‘dollars,’’ we 
could pocket our seventy 
cents per box profit and 
then strike a new field. 
We are not asking you to 
invest a dollar in a trial 
box of carbon paper: we 
are asking you 


Tolnvest Two Gents 


in a postage stamp. It 
costs us money to send out 
samples. Could we afford 
to send them gratis to all 
interested persons if our 
goods would not stand the 
test? We have already 
told you of some of our 
money saving methods, 
and we will tell you of 
others in due time; but 
don’t wait for us to tell you 
all ourstory. Write to-day 
for samples and prices. Our 
goods are their own best 
salesmen; they talk for 
themselves and talk con- 
vincingly, and remember 
you are not advertising our 
brands for us when you 
push our goods. They are 
put up under 


Your Own Name and Trade-Mark 


and with every sale you 
advertise only yourself. 


The Bartelmez Go. 


26 Broadway New York, U.S. A. 

















Please mention thie journal. 
Please mention this journal. 


OFFICE APPLIANCES 
A FOREIGN NEWS ITEM 


In the May issue of this journal, mention 
was made of the progress shown by the 
writing machine interests in Germany, mak- 
ing mention of the various machines, but 
owing to oversight on the part of our cor- 
respondent, one of the most popular of our 
American typewriters doing business abroad 
was entirely omitted—the firm of Ferdinand 
Schrey, German managers for Europe for 
the Hammond typewriter. 

The Hammond machine, on account of its 
interchangeable type wheels, is very popu 
lar in the European market. This feature 
of the Hammond appeals to those who carry 
on correspondence in different languages, 
a point very common in Europe. The Ham 
mond Company has been very successfully 
represented for a number of years in Het 
lin and Central Europe, by the lerdinand 
Schrey firm. 


ANOTHER NEW ADDING MACHINE 

William Fairchild of Albany, N. Y., son 
of the late Henry W. Fairchild, who fof 
more than twenty years was chief orderly 
at the state capitol, is at the head of a new 
company being formed for the purpose of 
manufacturing an adding machine. 

The peculiar merit of this new device is 
that it can be attached to any of the present 
standard typewriters, and its operation is 
controlled by the numeral keys of the writ- 
ing machine. 

Some of the most prominent capitalists 
of Albany are interested and there is no 
question in regard to the success of the 
enterprise. 








PNEUMATIC KEYS 
To the many users of typewriters and 
adding machines, who experience hardening 
or soreness of the finger tips, the advertise- 
ment of the Imperial Manufacturing Co. in 


| this issue will be interesting. This com 
| pany does a large business with their 
“pneumatic cushion keys.” 


The keys are made of rubber and easily) 
attached to the keys of the typewriter or 
adding machine, without the use of tools; 
they form a soft cushion for the operator's 
fingers and prevent not only bruised finger 
tips, but injured nails. 

We believe there are many salesmen of 
office appliances who can add handsomely 
to their incomes by handling this improve 
ment as a side line, which may be done 
without loss of time. 





DECALCOMANIA SIGNS 

A very popular means of furnishing ad 
vertising signs and window trade marks for 
the agents of office appliance devices ts 
being offered by the Meyercord Company, 
of Chicago, whose “ad” appears in another 
part of this issue. These transfer signs 
may be found on most all office appliances 
of merit, such as typewriters, check protec 
tors, adding machines, furniture and office 
specialties of all kinds. If a dealer is 
anxious to benefit by return orders he can 
secure them by attaching these transfers to 
the specialties he handles. This company 
furnishes designs for the asking, and will 
send samples upon request. 








Will bring you this great time- 
and-worry-saving desk device— 
the American Book Bracket, an 
ideal phone and ’phone-book 


holder. 


OUR INTRODUCTORY OFFER 


@ Simply send a postcard with 
your address, asking us to 
place the Book Bracket in your 
office on free trial. If you like 
it, you can purchase it—if not, 
return it at our expense. Itcosts 
you nothing unless satisfied. 


@ The American Book Bracket 
is made in several styles—will 
hold ’phone-book alone; book 


and ’phone; or two ’phones. 


@ Slides out of the way when 
you are through—at your elbow 
when you want it, but not in 
the way. Book is never lost and 
will remain open at any page. 
@ We make a number of other 
up-to-date time-and-money-sav- 
ing office specialties, including 
28 different styles of Telephone 
Brackets. Write for our free 
descriptive literature. 


BIG THING FOR AGENTS 


@ We want reliable representa- 
tives who are capable of push- 
ing a first-class line of office ap- 
pliances. We have avery liberal 
proposition to offer, with ex- 
clusive territory. 


American Book Bracket Company 


GeNneRrat Orrice 
S45 DREXEL BUILDING, PHILADELPHIA 
Crwicaco New YORK LONDON 


Please mention this journal. 
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} THE WORLD OF WORKERS 
AND GENERAL NEWS 








Peer oe 
his title there has appeared for 
ar, in this publication, personal 

ent id general news from all quarters 

f the glob The department has proven 

pular with our readers, and a 
though there are some who do not favor 
is fe e, we will continue it and en 
leavor to improve it from time to time 

Mucl the general news formerly found 

this column will now be contained in 
sper irticles I regular reading 
colun 

Wi ld appreciate any efforts put 
fort! ndividuals in the various localities, 

f the ll report for us the doings of the 
fice ince t1 s. General managers 

dl lepa nt managers will find it 
t tl wvivan keep us posted con 
( the mé¢ ents and accomplish 

ents of their salesmen and the progress 

ide with their goods. We cannot report 
that is submitted, but will be fair and 

, r presenti 1 the news as it is 

Mf ASC 

Hart |. Farrington, at one time « 

he Densmore and Oliver « 
ist ¢ pleting a tour of 
country in the interests of the Farringt 

\la ng ( f which he is part 

VI who p ce specialties for 

s. “Harry” is as winsome 
eve! S retains that power of persor 

o la es good salesman 

Smith-Premier Typewriter Compan 
re making some record sales these davs 
of unus nportance was handled 
ect the | n office for some tw 
, 

P he t fire in this city th 
fit irre E. Crowl Co., printers 
stationers, did business at the cornet 

Laight St and for some few 
S st hi pied temporary qu 
rs his firm have secured an excellent 
permanent location at 1 East German St 
( I are » handle 
ie + 
\dding Machine Co. have 

ited their poli for securing business 

ly securing the services of | ~ 

Connor ; manager of the Publicity and 

Sales Departments \[r. Connor 1s 

advertising manager of 

t ( XYegister ( {t Davt 

S 1 the fall 
\ [ ide in ci ¢ 
| Binghamton, t 
‘ | r Co. hav 1x 
S ing ton Press Bur g 
I. . & haraos \I _ ] 
¥ that th 
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Notice how the 
in correct position 
stenographer to 
back. It saves fully 


right position for fastest work 
tached to machine. The 
Sewlid ¢ 
cabinets ever sold at the price 
on approval, frei 


Dearborn Desk Co., 
308 Fisher Bldg. 


Formerly of Birmingham, A 





Style above without roll cur 
tain to paper cabinet, 812.00 





Save Your Stenographers Time 


Also Improve the Quality of Work 
copy holders on DEARBORN Cabinetsare placed 
it takes the strain off the eyes, It enabies 
sit up straight and prevents strain on the 
45 per cent. of stenographer’s time. It pre- 
=2 vents errors, thereby improving the quality of work. 
want these advantages which mean a saving of mon-~y to you, 
bay a DEARBORN Typewriter Cabinet with copyholder in 
Don't have copyhoider at- 
DEARROKN Cabinets are made of 
jolden Oak, guaranteed the most complete typewriter 
We ship to responsible parties 
ght prepaid East of Rocky Mountain«. 

for catalog of DEARBORN Typewriter Cabinets. 


Alexander A. Samuel, 


, Chicago, U.S. A. 
lf you want a desk, ask “ Dearborn.” 






if you 


Write 


This is our large roll top cabinet. Copy 
Gen'l Mgr. “holder furnished free. Price $27.00 














BETTER 
THAN 





$65 


Slightly Used 


TYPEWRITERS 


At Less Than Half Price 


1500 machines of alf the leading makes. 

.n use only long enough to insure smooth-runnin 
ad ijustment. $10 to GS. Shipped to any part o 
the U. S. on approval, subject to examination. Guar- 
anteed rare bargains such as no other house can offer 
you. 1000 new Visible Sholes machines built 
to sell for $G§, our price while they last, $3Be. 
We rent all makes of machines or month and up. 
Send for our big catalogue list of typewriter bar- 
gains— Don’t buy until you see it. 
Special offer to age nts. Write today \cfore 


our great factory clearing sale closes, 


ROCKWELL-BARNES COMPANY 


BIG DISCOUNT ON TYPEWRITER SUPPLIES 
190 Baldwin Building, CHICAGO, ILLINOIS 


COMPARATIVE CRITICISM GIVES 


THE WELLINGTON TYPEWRITER NO. 2 


its hold on purchasers. For ease of running, dura- 
bility, and cost, it leads them all. Itis bullt on 
simple, scientific principles, has perfect align- 
ment, quick, responsive action, and Is a fret-class 
machine ata reasonable price. 

The price of the Welli Typewriter is $60, and 

if, after ten days’ t a on ae we pheoee you, re- 

turn it, and amount paid nded. 

RESPONSIBLE pr WANTED. 


Literature malled free upon request. Address 


THE WILLIAMS MFG, CO., Ltd., 
Plattsburgh, N. Y. 





















| Used as 
a short- 
hand 
| Book 
Holder. 
Does not 
| obstruct 
the light, 
easily 
operated, just turn leaf over and press down. 


Price: 29 Ces, dy Mal Posty 





Devoe’s Patent Spring Spindle File and 


Short-Hand Book Holder, 


Used as a file for holding small papers. 


No Mutilafion of Legal Papers, Memorandum 
Slips, Sales Orders, Shipping Orders, Charye 
Orders, Prescriptions, Deposit Slips, 
Bank Checks, or any other papers 
you keep on file. 

No chance of injury to the hands 
while in operation. 

Paperscan be removed 
from the file without 
displacing the others, 


THE 
A. F. LEWIS 
MFG. CO., 


East Boston, Mass. 











Peassscesnenctemneen 








1 he ill Cithce S C but 
nit ( rix r Ove ] 
vers | aso . stree i 2. iT irbor ce 
/ 
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The consolidated company will be known 
as the Mutual Specialty Gompany, retain- 
ing both the New York and Chicago ot- 
fices, with Alfred Hall as manager of the 
western office, and A. M. Davidson looking 
after the eastern interests. 

The new organization, with a number of 
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ot political and social clubs, among 
arbon aper conomy j ng the Illinois, Union League, Glet 
; ind Evanston clubs, and acted as pres 
f the Presbyterian Hospital 
He leaves i W al | rout c] 
Mrs. Jeanne Robinson, Miss Hest 
Charles B. and Walter Roe Hull. 
PM j(- Eee #3» 
Stevens, Ma & ( o ral off 
liance dealers ed tl c 
Our method of manufacture (a process dis- a ee ae ian ae 
tinctly our own) guarantees carbon Paper by ( K. Lue hev intend t 
possessed of a uniform coat of color and of sale after making improvements tl 
Ty ae 
the - finish’’ so essential to long service. It is economical because it gives both 
quality and quantity of work. rhe 7 — 
Phe ypewriter Exchange 


TYPEWRITER RIBBONS eg Pyle teghic legs 


at 319 Dearborn street, wher: 


Made after a method experience has proved to be THE BEST. Popular with 
peaple who demand THE BEST. office. while facing on Dearborn st: 
through to PI 
litional entrance on that street, besid 


vel excellent o1 ind floor displa 


Free Sampces TO Deacers. Our products are trade winners and 





money makers for the dealer. Samples and prices sent on request. hi | , 79 
nishing abundant light tor the mec! 


MILLER-BRYANT-PIERCE CO, Department6 AURORA, ILL, U. S. A. djusters. . A. Scisermeses, well ki 





We are manufacturers through this territory and formerly eng 
in the typewriter business in ( 
manager, is well pleased with the 1 
additional speccialtisco cbtherprscatcy————>——EEIIEE am and reports business to b 
popular line, intend to become active dis EDGAR ARNOLD HILL. average. 
tributors for many new labor saving de- Mr. Edgar A. Hill, nominal president of * 2 f 
vices, among them is the “Shermac” En- the Chicago Writing Machine Co., and [he Densmore typewriter still 
velope Sealer, as advertised in this issue, president of the Northwestern Yeast Co., reneceratetinn in this territes 
which is proving a big seller. of Chicago, died June 21, at his residenc: agency at 324 Dearborn street, in tl 
Mr. Hall leaves July 7 for a trip through 624 Noyes street, Evanston, III. és ites Wins ease Gnas 
the central, northern and western states, Besides being president of the two cor sania tia Fes aa gz elite an ts 
going as far as San [rancisco and Port panies mentioned, he was prominent in phi- | o.cceeded by * oe at bw 
land. lanthropic work, and a member of several Mr. Wycoff, although not former! 


nected in the writn om mat hine trad 
f the old Wycoff family of northern 
York, while Mr. Ames gives th 
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W. H. DeWitt, manager of the \\ 


>. lypewriter Aget . has opened 
the sale of that machine at 415 Ma 
Ss vith very encouraging business 
* 
William H. ¢ é 26 vears 
) ee ot ewritel RR , 
iny, died at tl Betts Hospital. M 
\ \lr. Cooney vas a sufferer It 
f the liver, and was taken 1 
by friends while in convulsions 


few days latet 





( ntiy tal ss t 
4 4 e Schofi S ‘ Catl 
wn in thi re h 
the new ' 
The ONLY VISIBLE WRITER that sacrifices NOTHING to gain visibility, and is unapproached in ¢] Williams , write : y 
its AUTOMATIC movements, easy action, conveniences, and durability. , 


CATALOGUES FURNISHED BY THE 1 aman esata Ms 


COLUMBIA TYPEWRITER MFG. CO. |} sj) ewe 


116th St., bet. Fifth and Lenox Aves., NEW YORK, N. Y. te ee 























Wil \. Twining, well known amor 
ical trades of this city, and ar 
f some importance, left here 
Harrisburg, to accept an 
sition with the Elliott-Fisher 
For e years Mr. Twi 
ed he White Sewing M 
Company, at s the originator of 


rtant improvements on. the 
1 the 


ers al 


f a number of special tools used 1 
of machines. 
TEX. 
B. Arrington, W. O. Foster and J. ] 
llart, of Da ive incorporated tl 
lexas lypewriter Company, with a capit 
{f $10,000 and propose to deal in office 
ki 
* 
. W. ] lor many years depart 
nt nager with the Dorsey Printing Cs 
t] ha pleasure that usuall 
nee 1 an of spreading his 
befor 1s friends, linked 
i eT. 
We have the 1 r of announcing 
rt, Mi elizabeth Bl 
vecame Mrs. Ba Watson Bridges, an 
1 be t home” to those who wish t 
190 South PB 
139 
Vii [ol Ves Cel nl deserves thi 
riends, and lf 
t] ing’ distance 
DI OLO. 
( E. Ha formerly managet 
- Pr lypewriter Cor 
it V\ sport, Pa., and late 
()., has assumed a similat 
\ e Lt r office of this compat 
nt by Mr. Han 
efficient service at former posts. 
S, 1A, 
1). larris, for some time manager 
IR ngton branch in this city, has bee 
( by L. N. ¢ lor the pr 
rris’ usiness 1s not 
pate his next 
ith the interests 
b LIC CE ssful. 
{ t f the qe 
t6., ; just returned fro 


( erests of his company 
vhile road he 


e amount of [ret 


succeede 


is compat With this ad 
nal capital, it is reported that the « 
any improvet 
al 
t their t ) 
\ | hine ( } 
7 
O ~? a 1! S| ft 
g completion 
a pre 
1 cf 
. , 





de SILI 


OFFICE 


APPLIANCES 








— 








Features 





Only Five Pounds 
Pull is Required 
to Operate Our 
Hand Lever 
Machine : : : : 


o> 


A Separate Cor- 
rection Key is 
Located at the 
Bottom of each 
Column of Keys 
Q ¢ 
All Totals and 
Sub Totals are 
Printed in Red, 
while Items are 
Shown in Blue : 
A) Q 
No Extra Pull of 
the Lever is 
Necessary before 
taking the Total 
















«PRINTS THOSE RED TOTALS” 





Hand or Electric 


iversa 

















Main Office 
and Factory 


The World’s Best 


Adding Machine 





NOTE: 


Our Iflustrated Catalogue will prove interesting 
to present as well as prospective users. 


SENT ON APPLICATION 








Universal Accountant Machine Co. 


AGENTS IN ALL PRINCIPAL CITIES 


3823 Laclede Avenue, St. Louis, Mo. 


Features 


It Requires Ten 
Seconds to make 
a Hand Operated 
Machine out of 
the Electric: : 


v) o 
Red Naughts at 
Head of the List 
Show that the 
Machine was 
Cleared: : : :: 

o 2 
Columns can be 
Printed Any Dis- 
tance Apart to 
Suit Any Ruling 


o> 92 
Large clear 
Figures above 
the Key Board 
show the Total 
at all Times: : : 








— 
ia 





i ntion this journal. 






/ oe 
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IT’S JUST 
FUN” * 





required They form soft, resilient little, cushions 

for the operator's fingers They make the work 

A much easier and enable the operator to do more and 
to do it better No more sore and bruised finger 







































MAKE A GREAT SHOWING 


stalling oil engines for power, instead of 
using coal. We hope to show elaborate pic 
tures of this plant in another issue. 


HARTFORD, CONN, 


the [ Inderwor vl 


In the progress made by 
lypewriter Co. and their additions to be 
added to their factory here, one of Ameri 
ca’s old land-marks is to be blotted out. In 
acquiring property for their additional fac 
tory space, they secured the old Stowe resi 


THE KEY TO LIGHTER LABOR’ 


Qe: “Pneumatic Cushion Keys" for typewriters are 
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the keyboard of any 
no tools 


They fit 
can put 


made of rubber 


typewriter. Anybody them on 





tips or injured nails It's just fun to run a ma 





chine with “Pneumatic Cushion Keys Instead 
of hard work 
SINGLE KEYBOARD SETS $3.50 


DOUBLE KEYBOARD SETS $5.00 


Write us on your letterhead for descriptive 
booklet and sample key A full set sent to any 
responsible firm or person on 30 days 
trial-if they don't please you you need not 

keep them 
We also manufacture the finest line of 


typewriter ribbons and carbon papers in 


the world You ought to use our 
carbon papers. Silkarbon Is the fin 
hj est made; size Sxl) to Sx13, any 
// 100 sheets for $1.50 Ee m- 
press 100 sheets for $1.2 size SS 
x10 to Sx13 

Empress Ribbons are the finest 
made They siways write sharp 
clean and bright and last longer 

than any other ribbons 


(‘ummed edge for wide ribbon ma 
chines 4c. ; Woven edge for narrow ribbon 
machines, 6% Write for descriptive book 
let Liberal discounts in large quantities 
Samples for the asking 


Imperial Manufacturing Co. 


No. 296 Washington St., Newark, N. J 








Chis 


dence, facing on Capital avenue. was 


the home of the distinguished author of 
‘Uncle Tom’s Cabin” and her husband, 
Prof. Calvin | Stow 
TACKSONVILLE, FLA. 
D. C. Baldwin, for some vears at the head 


of the tvpewriter department of the I]. & 
W. B. Drew Co., general office appliance 
dealers and stationers, of failing 
is about to give 


on unt 


acct 


evesight, ip his connection 








BLICKENSDERFER 


Visible Writing 
Unlimited Speed 


Automatic Printing 
Automatic Key Release 
Automatic Line Spacing 
Automatic Control of 
Carriage 
Automatic Tabulating 
Automatic Margin Lock 
Automatic Increase of 
Power for Manifolding 
Strength and Durability 


New York, 
240 Broadway. 












An Entirely Automatic Typewriter. 


The Blickensderfer Manufacturing Company 


Executive Office and Factory, Stamford, Conn. 


Philadelphia, Pa., 
709 Chestnut Street. 


— 


‘ TYPEWRITER 


Permanent Alignment 
Back Spacer 
Decimal Tabulator 
Uniform Impression 
Free Carriage 
Direct Inking 
interchangeable Type 
Beauty of Work 
Light Touch 
interchangeable Carriages 
(any length) 


Catalogue upon request. 


Chicago, IIL, 
277 & 279 Dearborn Street. 






















































epartment and 
Drew Company, un 


rer Of this accept 
I 


lag 


another position. 


as Inldal 


der Mr. Baldwin, | ip one of the largest 
trades in this line Florida, and are gen- 
eral agents of the Underwood. 

KNON TENN. 

The Knoxville Typewriter Exchange has 
leased the new building being erected by ¢ 
M. MeGhee on G treet 

LOS ae I 


Knight, an agent iver | ypewrit 
Ci vas found 1 the tracks of t 
Southern Pacifi id, killed by t 
early morning new per flyer. No definit 
details received as 
LI ARI 
| ink | Patt rmerly of this cit 
been appointed manager for the Underw 
Py pe riter ( \ugusta, Ga Mi 
Patt ns hin point. 
MI MEN 
R. G. Carlish 1 ears at the le 
of the office specia lepartment of Mos 
ler, Bowen & Cook, of Mexico City, h 


ventured on his account, in 


be known as the Gerber-Carlisle (¢ 


and the store to occupied by this n 
firm will be the handsomest in the cit: M 
( arlisle assumes the Chall [ \ e-pres le 


1 
general manage! 


MII 

\nother Visible Typewriter Compat 
nakes its appearance from this city, to be 
as the Visible Typewriter Manufa 
and si 


turing Co., who propose to make 


\ 1S utensils al s and appliances 
NEW " 

If it were not e many trienads 
publication enjoys ould have been ign 
rant I a very l nt event n the 
Oo! offic ap] in mk wh | 
don ore for tl anufacturers tl 
probably anv othe th the exception 
his partner, and ourselves, of course. W 


refer to ne, the gent 


| rederi \\ al Pa 


manager of the Off \ppliance and Bus 
ness System Shov [lf he hasn't gone witl 
\I SS N e¢ ( | OUILS k ind d ne th og 

this married—not saying a word to a1 

one, but thanks t ir Organization, we fit 

secret sel ( better lan his—for 
news t least ppy event o 


William Hope ng business ; 


125th street, this under title of t 
Harle Commer! i School, has had a pet 
tion in bankruptcy filed against him by t 


Remington Typewriter Co., a creditor f 


(7€0 W. i ¢ ok I in mventor of SeveTa 
office devices, including typewriters, died o1 


the oth of June at the age of 75 years 
Sea +j§§ eT 
Thomas A. Hurley i 


iwer of the Colu Barlock Typewriter in 
this city, is 1 engaged in 
export business vn account, hai 
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office specialties and supplies, with oi 


fices at 11 Vandewater street. 
2 | e | 


Felix F. Daus, well known in every cor 


ner of the civilized world as the man wh r r 
: a - Dans ] 'P — Duplicator, is “Pt ne ammon ypew l € 
































ng the summer in Europe. 


Mr. Daus sailed June 27, and will return 


the latter part of September. “ oe > i. 
[here are few who are so enthusiastic “ 
upon the subject as Mr. Daus, who sells his 
entire product by advertising. He doesn't 
believe it pays to stop advertising in sun 
I le savs his business begins the first 


of January and ends the last of Decembet 


1 


and as advertising is his only salesman, lh For ALL 

vouldn't do anv business in the summer if 

he took that salesman off the road NATIONS 
UTAH. and 


|. Becraft, a general dealer in sport TONGUES 


Latest 
Achievement 
BRAILLE 
SHUTTLE 





y goods, bicycles and typewriters, has 
, oo Saye ae 5 For the Blind 
been idling the Underwood typewritet 
lor some time, al proves a good agent 

akes a specialt I type write! and addin 

ichine repairing, and has the most 
plete repair shop of its kind in thi 

T 

PHILADELPHIA, PA. X 

fhe Turner Brothers, now sole owners eg a tg 

of the Standard 


ope ugha wn || The Hammond Typewriter Company 


1022 Arch street, recently bought a por 


of the stock formerly owned by E. H. [:] 69th to 70th Streets and East River, NEW YORK CITY, N.Y. 


dridge, conducting the Typewriter SI 


~ , ~ 




















vl s closed out that business. 
ST. LOUIS, MO. RAPID ROLLER COPY DEVICE The story is cleverly illustrated and told in 
\. C. Albright, controlling the St. | : Marquis Regan, advertising manager, 2 Very natural and interesting manner in 


lvpewriter Exchange, is now making a sp Yawman & Erbe Company. Rochester, New the July issue of Moore’s Monthly Mes- 











cialt f adding machines, both for thei Vork. describes it nteresting and senger, a COpy of which may be obtained by 
repa onversational way tl e al dvan- addressing The John C. Moore Corporation, 
\N FI ( CO, CALIF. tages of their Rap \ er Cop gy device, Rochester, New York. 
\nother noteworthy deal made by 
eressive agent of the Smith-Premier Con 
pan Ik. N. Bartlett, manager of that cor 
pal n this cit reports that the [Pacifi BERKSHIRE 
llardware Co. be ught rorty five of thei i 
ines 


SYR S, nN. 


\bout twenty-f machines a day, it is r E 
orted, is now the output of the L. C. Smit! 
OA LLL 


& Brothers’ plant here, and this progressiv: 
fir re pushing along their product, and 
increasing the output as fast as they car 
n accordance with their policy of putting 
it perfect goods, or none at all. It will 

not be long before a much larger output will 

reported ‘oF The most complete line manufactured; including light, medium and heavy weight 

E. C. Stearns & Company, with tl papers, in bond, parchment, ledger and the popular fabric finishes, combining the 

steams ee eg pewriter, are vn about essential qualities—strength, durability and fineness of texture. 
Ke their first shipments, and the man 


rood agents of this firm will be soon doing 
th, 








active business, and supplying some of 


achines that have been promised for s ASK FOR SAMPLES. 


ga ( 
WICHITA, KAN. Select the papers from our large line that you want for your 
H. C. Seelye. assisted by C. E. Young own line. Send us a stock order and we will furnish you sample 


~i Se ee : ¢ the Smit! books of the papers you select with your card on the cover. 
Vremier lypewriter Co. 1n this city. Net 
fore the machine was handled for 


ears nas I : a le sng sae BERKSHIRE TYPEWRITER PAPER co. 
The Remingtor [Typewriter Co. h sel 

placed J. R. Br ak ered home write PYVIVYsS I ALD, MASS. 

man, in charge of their office here, wit 


location at 1503 Market street. 
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Largest Wholesale Dealers in 


Second-Hand Typewriters 


in the United States 





The Trade Supplied in 
Any Quantity 
at Lowest Prices. 


Send for Net Price List. 








General Typewriter Exchange 
243 Broadway, New York 














LIVE DEALERS IN OFFICE APPLIANCES THORP & MARTIN CO., Manufacturers 


Always have in stock these modern improvements BOSTON, MASS. 
—and make money 
selling them. 





















In case you desire to 
handle the “ BEST,” 
which is always 
cheapest in the end, 
put in a line of the 
“ INDELIBA” goods, 
the kind that never 
fails to give satisfac- 
tion. 





INDELIBA MFG. CO., Inc., Rochester, N. Y., U. S. A. 


























AN AUTOGRAPHIC REGISTER 

Combining the usual advantages of such 
devices, the register known as the “Multi 
graph,” and made by the United Autogra 
phic Register Company, can be operate: 
without disarranging the first adjustment 
of the paper rolls, as a patented automati 
attachment for holding the rolls prevents 
their being disturbed. The cut illustrates 
the “Triplicate Multigraph,” without doubt 
the most complete register of its sort now 
offered. 

Chis appliance does the same work of th 
flat surface typewriter, issuing aS many as 
three copies—delivering, if desired, tw 
copies and winding the third inside the reg 
ister and retained therein for future refet 
ence. Their use in the counting roon 
order, sales, billing and shipping department 
of any manufacturing or mercantile estab 
lishment makes them a valuable medium for 
keeping a check on every transaction wher 
duplicates of written documents are r 
quired. 

\side from the Summary Register for re 





tail sales, the wide field for the product of 
s in making bills of lading 


this concern 
and shipping receipts. The method use 
by all careful shippers is to write three bills 
of lading, one of which ts retained by the 
transportation company, one is forwarded t 
the customer with the invoice and the third 
is retained by the shipper. The “Multi 
graph” saves labor connected with this de 


tail and issues three copies exactly alike 


| at one writing. The writing of bills of 


lading is a rush job which usually must be 

done at a busy and inopportune time. 
Some advantages in mechanism claime: 

are: Rolls are held in place perfectly witl 


| out the use of tension bar, spindles 


springs. Another, the rolls are spooled o1 
large cores, thus allowing paper to be un 
wound to the end of the roll without curling, 
and all rolls contain the same number of 


checks, thus avoiding frequent reloading. 
The Multigraph is made in four widths 

the price being based on the size and nur 

ber of rolls furnished. The manufacture 


The United Autographic Register Cor 
pany, are now located at 87 West Jacksor 


boulevard, Chicago, in a_ well-appointe 
building, thev having but recently taken p 
session there. EE. A. Barker is the ver 
terprising secretar f the company 





MASSACHUSETTS APPROVES 
In a recent order from the commissionet 
of the cemmonwealth of Massachusett 
from the department of public records, t 
pany, of New \Y 
have had their Diamond brand black re« 
ribbons recommended 


Stephen T. Smith ( 


ic records of that state a 











is 


Lewis 


My Name 


LEWIS 


William Cary 


nd la é mm west of New York 
wie , 4 carb miced Aih 
lf ire a‘ er or user of carbor 
pers al kn r description / can pf 
wise to information about carboni 
parm vhicl surprise you,—intorma 
tion robably did not believe ex 
ister 
I] formation will be helpful 
as a er in carbon paper, because it will 
ve absolutely that vou are not mah 
Ls le n your present line of ca 
bon paper as vou can make after talking 
with 
lf am not asking vou to take m) ere 
stateni r this \ll I ask is that 
write e and investigate, and then it 1s 
ake g 
be st f certain conditions of whi 
I ai nformed I can give vou facts ab 
carbon paper \ h will enabk 1 t 
handle a much better line of goods tha 
1 find anvwhere else on the market 
ind also make more money every time 
s¢ carbon paper It only costs vou a 
stamp to investigate this proposition 
Tl pay vou many times twe ents 
to «le 
WI! write me address 
W. CARY LEWIS, 
21 Quincey St., Chicago, Illinois 








The Latest Achievement in 


PRACTICAL ADVERTISING 


“Original Letter 
Service” | 


Costs Less and is More Effective than any 
t 1 sing Useful in an 


form f advert 
‘ ; Done on the typewriter 
The Causeman-Lyon Co. 


Writers, Designers, and Printers 
é Advertising Literature 


Republic Building, Chicago 
Phone Har. 2676 














oe 


| 
| 
| 
| 
i} 


Press Clippings on any 


ournals 


rk. Writ 


new vo 


PRESS CLIPPINGS 


newspapers, magazines, trade and technica 
f the United States and Canada 


PUBLIC SPEAKERS, WRITERS AND STUDENTS 


secure reliable data for speeches, debates, et 
facilities for serving Trade and Class J 
s, Railroads and large industrial corporation 
ead, through r staff of skilled readers, a mor 
rehensive and better selected list of publica 


na t} 


iness Men can obtain 


Manufacturers and Bus 
advance tips of new busines 
price consistent with go 
¢ us about it. Send stamp for booklet 
UNITED STATES PRESS CLIPPING BUREAU 
1334 Republic Building, Chicago, Ills. 


anany other Bureau 


ties. Lowest 


maw OEtNVER 





subject from all the leading | 


SAN FRANCIECO 


—| 
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BLICKENSDERFER 
Medel 5 


7s 7s » Si744 
a0 
CALIGRAPH 

L517 127 


DENSMORE 
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SMITH-PREMIER, 








Model 1 
11170 14701 20007 30000 
LIS20 19070 22198 35168 
2444 19121 27240 38198 
Mcdel 2. 
1920 5233 TA364 
S41 57050 TRO07 
3568 50416 TM11 
10003 65768 79016 
11226 64446 8122 
12805 67359 82278 
LaoT Goes 85000 
INGIT ThH272 S621 
OU BI 75029 90356 
L087 76302 
Medel 4, 
i179 GOH 27502 1SA66 
285 17074 41576 48921 
151 
UNDERWOOD. 
Model 1. 
14S 274 6228 13124 
2251 4051 12440 15135 
Model 2. 
S735. 
Model 4. 
i614 L005 28318 417 
S047 19658 28712 42524 
6456 21127 20206 45476 
6522 21574 30428 45608 
7484 22474 32430 44987 
9451 2272 32606 45065 
00 24157 32706 46382 
10223 24287 34619 46700 
11367 26386 36426 48704 
14024 27562 36776 51445 
14921 27563 36851 55705 
16632 27568 30506 57703 
17477 27582 40016 67478 
17565 
Model 5. 
SO78 17617 27026 
RIG 17975 32226 “4 
10522 ISLO5 37854 4G 
10810 25428 
Model 7 Model 11. 
7454 24 
WILLIAMS, 
Medel 4 Model Junior, 
17704 14230 











Typewriters 
at Wholesale 





THE MOST COMPLETE LINE OF RE- 
MODELED AND REBUILT MACHINES 
EVER OFFERED THE TRADE. ..’. 


SEND FOR PRICES 


Dealers Wanted 


For the Well Known 
Line of 


“INVINCIBLE” 


RIBBONS, CARBONS AND TYPE- 
WRITER LINEN PAPERS. 


American Writing Machine 


343 Broadway. Co. New York City, N.Y. 
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These 
ufacti 
@ it 
men t 
mind 


of the 


q@ Ma 


New 


“./ Announcement \ ~". 


General Manager 
will 
psoas 5 Park Square, 


“ \ An Important /,”.; 


will 





TO 





Manufacturers of Office Appliances 


and Business Systems 


@ Every business man knows that there is no section in the United 
States equal in size to the New England States which is so thickly 


studded with large manufacturing, Jobbing and other business enter- 


as is New England. Within a radius of several hundred miles 


prises 
of Boston there are represented manufacturing and other business in- 
terests such as no other equal area of the United States can claim. 


large business interests offer a tield of untold value to the man- 
irers of office appliances 

is equally well known throughout this country that no class of 
aken as a body is more studious and of an investigating turn of 
than the New Englanders. 

New England Office Appliance and Business Systems Show 


which will be held in the Mechanics Building, 
Boston, November 27 to December 2 


is entit’ed, therefore, to the most careful consideration of every man- 
ufacturer of office appliances, because it will be held in the very heart 


busiest business section of this country. 
nufacturers of office appliance are requested to send for full 


particulars, diagram, ete. All communications should be addressed to 


me Chester I. Campbell 





BOSTON, MASS. 























UNION CASH REGISTER 


FOR THE MONEYS OF ALL NATIONS 








BLE KEYBOARD, automatic, instant- 





i ly reset, simplest in construction and opera- 
tion, requires only a quarter of one turn of the 
crank, protected by strong patents and we will 
protect all our users. 


AGENTS WANTED in every city of the world 














= 





UNION COMPUTING MACHINE CoO. 


t and 3 UNION SQUARE WEST, NEW YORK, U.S.A. 











BOSTON BUSINESS SHOW 


Conservative New England is not to be 


| outdone by New York or Chicago in thi 
| matter of its business encouragement. Bos 


ton is to have its first business show during 
the week of Nov 27th to Dec. 2nd. Th 
support already given indicates an event 
worthy of the vast manufacturing centered 
Makers of office appliances 
should interest them 
selves in this vet portant exhibition. A 

New England will attend. 


in this locality. 


and business systems 





INVENT A SPELLING TYPEWRITER 

It would be a splendid thing if some Ger- 
man inventor, or Yankee typewriter man 
would invent a machine that would spel 
well. Here's a case in point: 

“Where on earth did you ever learn t 
asked the lawver « 
en copying some d 


spell, young man?” 
his clerk who had | 
uments for him 
“My sister taught me, sir,” was th 
youth’s reply. 
“Well, I judge from your spelling that 


| your sister is no school teacher?” 


“No, sir,” replied the modest boy ; “‘sh« 
a stenographer.” 





Many of the technical papers of the 
trv, and some of the newspapers, have be: 
advocating a _ noiseless typewriter, and 
some have pointed out the great fortu 
awaiting such an inventor. Not from us 
Our typewriter makes a great deal of noi 


But such a voice \h! 








|U. S. Typewriter 
Ribbon Mfg. Co. 


819 Walnut Street 
PHILADELPHIA, PA. 


—— 


RIBBONS 


Carbon Papers, 
Etc. | 


Manufacturing | 
for the 
Trade a Specialty 


POINTS OF MERIT CLAIMED: 


Most intense jet BLACK RECORDS 








Most brilliant colors known 
Greatest copying strength and cons 
quently the greatest DURABILITY 


We make goods for many of the largest dis- 
tributors in the World. 


—WHY NOT FOR YOU? 


i} Uur prices will interest vou 


| Write to-da\ 


| AGENTS WANTED EVERYWHERE | 














4 
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ROBINSONS 
AUTOMATIC 





ROBINSONS TWENTIETH CENTURY LEDGER 


ROBINSON’S 
| Loose Leaf Devices 


ic posts and sectional 1 


LEDGERS, with te 


TWo- POST BINDE RS. r sutomati 
MAGAZINE et RS, will hold any 

i without mutil 

CATAL 06 BINDE RS, to, 9 complish every re 


i} 
pe 


SP RING BACK HOL DERS in allstyles. The large 
) tical line on the market. 


| ROBINSON OFFICE SPECIALTY CO., 


10 Warren Street, 1531 Monadnock Bidg., 
NEW YORK. CHICAGO, ILLS. 
— ————$——__—— a 











DIAMOND BRAND 





TYPEWRITER RIBBONS 
TYPEWRITER PAPER 
CARBON PAPER 

FOR ALL USES 


We manufacture the best line of 
I YPEWRITER SUPPLIES on the market 


TheS.T.Smith Company 


11 BARCLAY STREET, NEW YORK CIT‘ 


Formerly 10 and 4 Park Place 
ype 
f sa 


DISCOUNTS TO THE TRADE 























-300%——_ 
Morton’ § oa 
Odorless oe Oil 


Finest Made 
nd ices On at pplication 


o dealers sel 


I] Sample a 


MORTON MFG. CO., 


LOUISVILLE, KY. 
 isiateeaiaiiah J 


————nd 
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ADD MACHINE AND TYPEWRITER 
RIBBON WIDTHS 
U. S. Typewriter _Ribb n Manufac- 
g | t Pl 1, have just taken 
t [ Ss a new price | their 
.” l Lhe \ 2 table of 
. C tal ’ | 2 . 
I fl Si prove 
ble te al supply dealers of 
I rt the 
as 
l ial Vis 
ible I Standa Adding Ma 
Ha 
Ba | ve I Ideal. 
Keystone I> gherty, Munson (new) 
Pike Adding Machine Pittsburg 
Visib 
9 S { & | . S1 Monarch 
1 Ame \ National 
Stea 
Pay Welling pire, M on (old) 
Calig ag Adle Jewett 
N i I & Hatcl 
g Reming v-She Densmore (No 
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YOU WILL SELL MORE 


Typewriter Ribbons 


AND GET BETTER PRICES 
FOR THEM IF THEY 
BE PUT IN 


DECORATED 
TIN BOXES 


SAMPLES ON REQUEST. 








American Stopper Co. 


18 Verona St.. BROOKLYN, N, Y. 
TheLargest Maker of Tin Boxes outside the Trust 
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mention this journal, 


Please 





TYPEWRITER CLEANING TAPE 


SHOWN ON PLATEN 


DIRECTIONS 
Thoroughly saturate the sone in water, then 
squeeze out, so that every part is well moistened. 
2nd.—Push ribbon aside to ailow type to strike 


Cleaner. 
3rd.—Then place Tape under the guides on platen, 
as shown in cut. 
Strike each key once, as in writing, and the 
type will be perfectly cleaned. 
This can be done in less than two minutes. 


We refer by ye to the Custeepee pee pete 
N. Y., a8 to the enques' 
Manufactured by the 


“merit of Pwet mn ng 
FOR BOX OF ONE DOZEN 
MAILED TO ANY ADDRESS 
NATIONAL TYPEWRITER NOVELTY CO. 
149-151 Church Street 
NEW YORK, - « 


Ist 


N.Y. 





Please mention this journal, 








9 OFFICE 


APPLIANCES 











TYPEWRITER SUPPLIES 


BEST 


GOOD BETTER 





Manufactured by 


A. P. Little 














COBWEB CARBON AND SATIN FINISH RIBBONS LEAD THE WORLD 


Send for catalogue showing various kinds of goods and prices. 
Inquiries from responsible dealers solicited 


best Houses everywhere. 


NEW YORK PHILADELPHIA PITTSBURG 


CLEVELAND 


Rochester 
New York 


Used by the 


LONDON, ENG. 
































KEEP YOUR HEALTH 


By using the 


Adjustable Spring Back Chair 


for = oe 








They rest your back and make work easy 
Satisfaction Guaranteed. Send for Catalogue 





The Davis Chair Co. 


S. N. McCloud, Mer. 
MARYSVILLE, : 








OHIO 





STENOGRAPHERS AND OFFICE MEN- 








*A0t mame 
TEZ DAVIS CHAIR oy MARISVULL O 





NONE GENUINE WITHOUT 
THIS TRADE MARK 





| 
AAA | 
LOOK FOR TRADE MARK 


| 

| 

ON UPRIGHT UNDER 1 
BACK KEST 
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Diplicator 


To Prove 









end SS oil 
SS vessaws R 3 
. SYS \ 5 


AMoM> 






weare willing to send a « 
on ten days’ trial. 





printers’ ink 
cators 
by [Stn 


or $5.00 net if you mention 


Felix G.J.Daus Duplicator Co., Daus Bldg., 111 John Street, New York 


What Is Daus Tip- lop? 





that Daus' ‘Tip Top" 
is the best, simplest, and cheapest 
device for making 


100 copies from Pen-written and 
50 copies from Typewritten original 


»mplete 


No mechanism to get out of order 
The product of 23 
Price for complete apparatus, cap Size (prints 8% in 

7.50, subject to the trade discount of 
Office 


Duplicator 


Duplicator ' without deposi 


no washing, no press, no 
years’ experience in Dupli 
8% per cent 
Appliances 




















PPT 


WANT COLUMN 


Ten Cents per Line of Seven Words 








_~ ~ 
$25,00 REWARD 
['wenty-five dollars reward will be paid for 
formation that will lead to the recovery 
KACH of the following typewriting machines 
N 100,766 ; No. 6 Remington 
N LOS 560 N 6 Remington 
N 25,170 N 8 Remington 
N 134,546 N 6 Remington, I I 
J N HAIGHT 
No. One Madison Ave New York City. N. ¥ 
HOW MANY ‘TYPEWRITER REPAIRMEN ARE 
THERE in the I Ss We are getting up a Repair 
men's Directory Send in your name and address 
boys, and when completed you can secure ¢ 


a copy 
“TYPEWRITER 


the directory at cost. Send names to 
t , building, ¢ 


REDPAIRMEN,” 609 Vostal Telegraph 
», il 


SALESMAN—REPAIRER 


An excellent opp nity exists in one of the 

Zz mmercial cente f New England to oper 
lypewriter Exchange and repair shop No other 

n of the kind in town lo satisfactory mar 
\ extend materia ssistance and appoint dist 
igent for the Fox Typewriter Thorp & Martin ¢ 
Boston, Mass 

For Sat An estabiished typewriter business, r¢ 


resenting one of the leading typewriters Good 
sons for selling I part tlars address Typew 
Business, care OFrFric! APPLIANCES, The Repub 
Chicage 

WANTED— Machinery f the manufacture of firs 

ass carbon paper; quality same as Little’s or We 

ers Also good formula for same Address Cart 
Machinery, care Orrice APPLIANCES, The Repub 
(hicago 

WANTED—Good repa Address LD. ¢ Baldwit 


lacksonville, Fla 


} THE ROGUE’S GALLERY } 


PAPAL 














ALIAS D. W. WILLIAMS, ALIAS 
A WATSON 


rhis gentleman, afte making away 


ALI ir ¢ MINCKLER, 


with hundr 


f dollars worth of merchandise from met int 
throughout Connecticut including furniture, ype 
writers and general merchandise, has been located 
Poughkeepsie, N. Y., and is now under arrest Min 


ved to have operated very ex 
t mass of pawn tickets and m 
und on him dated from Anson 
ew Haven, Springfield and othe 


ler, when searched, pr« 
ensively,and a grea 
rder receipts were f 
Derby, Waterbury, N 

i 


places in New England In Danbury he opened off 
and bought furniture, selling it the same day it w 
delivered and making away rhe specified case I 
against him in Poughkeepsie is the securing of $0 
worth of rugs from a local dealer under false pre 
tenses 
EDWARD GARRISTON 

On a warrant charging grand larceny in the 
degree Kdward Garristor 26 years old, was tak 
int custody at Buffal About a year ago Ga 

n purchased a typewriter on the installmen 

nd then disappeared Later the machine was 

na pawnshop, theirs s landing place Hie i 
iwaiting trial. 

M LOCK 

M. Breck, former manager for the Remington ‘1 
vriter Company at |! Paso, Tex., who was arrest 
in kort ma harge 


Worth some tw months ago ¢ 

embezzling the ! funds, failed to appea 

lis trial at El Pas entiy and his bail was 

feited. His bondsmen were J. C. Lackland and J 
} 


Russe 


AN INTERESTING CONTEST 

\ speed and beauty contest for typewrit 
operators was held recently in Charlott 
\N. 4 by the agents of the Fox typewril 
\lessrs. Stone & Barringer Co. 

lhree prizes were offered for 
and one prize for the beauty contest 

Miss Minnie Cranford won first pr 
for speed, writing 125 words per minut 
Miss Nettie Wilkinson, second, with 122 
words, and a Miss Otterb urg won a 
solation prize. 

The prize offer 


‘ 


speed \ 


tractive stenographer was enthusiast 
soteed. for ty the feicads of Sity-ch 
oung lad Ss, an ‘ Ss won hy Miss | , 
| the ridge, she ha ne receive 1422 \ 
Such contests will do much to ent! 
il talent in then rt. and should he 
v¢ by agents al ealers | 
t the country 
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A. B. DICK COMPANY | 


SOLE MAKERS OF 


Edison CMimeographs 


AND ALL SUPPLIES 


161-163 West Jackson Boulevard . - CHICAGO 




















To the Trade and Users of Mimeographs. 


7UR ATTENTION has been called to the fact that certain of 
our customers have received circular letters from infringing 
manufacturers claiming that our patent covering typewriter 
stencil-paper has expired, and soliciting orders for such mate- 
rial. The fact is that but one of the many patents covering our 
output has expired, this being patent No. 377,706, granted 
F ebruary ¥, 1888. All of the other patents covering this material and owned by us 
are still in force and extend some years into the future, these including Letters 
Patent No. 525,675, granted September 4, 1894; No. 559,687, granted May 
5, 1896; No. 563,355, granted July 7, 1896; No. 732,542, granted June 30, 
1903, and No. 732,564, granted June 30, 1903. Litigation is now under way to 
enjoin infringement upon our rights, and every effort will be made in the future, as 
in the past, to protect both ourselves and our vendees against the use of spurious 
and infringing material made, sold or used in violation of our patents. 

Quite apart from these patents, attention is called to the fact that the Mimeo- 
graph is sold under a proper license restriction precluding the use therewith of 
stencil-paper, ink and other supplies not of our production. The sole legal right 
to make and sell such supplies for use on said machine is vested in us, and this right 
has been repeatedly upheld by the courts in suits heretofore brought to enjoin the 





sale of spurious supplies for that use. 
We shall appreciate the courtesy of a postal giving the name and address of 
any person offering to sell infringing supplies for use on Mimeographs. 


Yours truly, 
A. B. DICK COMPANY 
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The OLIVER offers a better opportunity to wide-awake men 
than any other typewriter on the market. 
Look around you and see. 


Th 


“OLIVER 


Typewriter Co. 


General Offices, Monroe Street and Wabash Avenue, CHICAGO, ILLS. 


Application Made at Chicago lost Office as Second Class Mail Matter 








